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Bonoapenxo b. K., Kpaseyv B. H. Kopnopamuenuii
CMUNIL 20METbHUX Mepedc Yy Ousaiini inmep’cpis:
nOpIGHANbHULL  acnekm. Y cmammi  nposedeHo
NOPIGHAbHULL AHANT3 OU3AUHEPCLKUX 3AC00i8, WO po3-
8UBAIOMb  KOHYENMYalbHi OCHOBU KOPHOPAMUBHO2O0
CIMUTIIO 20MENLHUX MEPENC Y NPEOMEMHO-NPOCIOPO8O-
My cepedosuwji Ha NpuKIadi 080X BCeC8imHbOBIOOMUX
xopnopayii. Radisson ma Hilton. Ycmanoeneno, wo
6peno Radisson Blu na cvoeooni y supiwenni comensb-
HO20 Ccepedosuda OpiEHMYEMbCA HA  3ACMOCYBAHHS
HOBOYACHUX MA [HHOBAYIUHUX 3ac06i68 Ou3aliHy, sIKi
OpIEHOBANI HA CMBOPEHHs Gi0uymmsi 0e3002aHHO20
8MINEHHSA NO-CAPABIHCHLOMY CYHUACHO20 CIUNIO HCUMMAL.
Jlna yvoco y eupiwienni inmep €pie 3acmocogyromucs
mpu nposioni OU3ANHepCbKi KOHYenyii: cmpumaHicms
i npupoonicme, CANOHHICMb, JAKOHIYHICMb Gopm i
AcKpasicmb KonipHux akyenmie. Ix ocrogy cknadaromo
cneyianbHo 6U2OMoGieHi mebni ma demaiui inmep €py,
0711 niOKpecaeHHsl YHIKAAbHOCI Opena).

YV ousaiini inmep ’epie 6pendy Hilton Hotels & Resorts
3HAKOBOIO € HOBAYisl V (DYHKYIOHATLHOMY 30MHYEAHHI
CYCRIIbHO20 NPOCMOpPY I3 aKYeHMom Ha CHIIKYS8aHHI,
3a605IKU HOMY YEHMPOM HOB020 1106 cmae Kag sipHs-
6ap. Ipunyunoso, wo 00 piuents 100i 6KIOUAIOMb-
CAl eneMeHmu, AKI Xapakmepusyiome pezion, 0e po3-
mawosanuii 2omens. Jluzaiin inmep ‘epie 6y0yemucs
Ha NOECOHAHHI yucmux inid y opmoymeopenti, 00-
CUmMb  WUPOKOMY BUKOPUCTNAHHI MAKUX NPUPOOHUX
Mamepianie sik 0epeso i KAMiHb, a MAKONIC HOGIMHIX
TMexXHON02il.

Knrwouoei cnosa: comenv, ouzaiin, KOpROpamueHuil
cmub, 1061, Openo.

bonoapenxo b. K., Kpasey B. H. Kopnopamuenuiit
CMUIb 20CMUHUYHBIX cemell 8 OU3aiiHe UHMEPbEePOs:
cpasHumenvHulil acnekm. B cmamve nposeden cpas-
HUMENbHBI AHAU3 OUBAUHEPCKUX CPedCmE, KOmopbie
Pazeusaiom KOHYenmydibHble OCHO8bl KOPNOPAMUs-
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HO20 CMUNA 20CMUHUYHBIX cemell 8 NpeoMemHo-npo-
CMPAaHCMBEHHOU cpede Ha npumepe 08YX GCEMUPHO
uzgecmmuvix kopnopayuti: Radisson u Hilton. Ycmanos-
qeno, ymo 6pend Radisson Blu na cezoous 6 pewenuu
20CTUHUYHOU CPedbl OPUESHMUPYEMC A HA NPUMEHeHUe
COBDEMEHHBIX U UHHOBAYUOHHBIX CPeOCm8 OU3ALHA, KO-
mopule OpUeHMUpPoOBansl Ha co30anue ouywenus oesy-
KOPU3HEHHO20 BONJIOWEHUS NO-HACTNOAWEMY COBPEeMEH-
HO20 s HCUsH. [ist 5mo2o 6 peuieHuy UHmepbepos
NPUMEHSIOMCS MPU 8E0VUUX OUSAUHEPCKUX KOHYENYUU:
COEPIHCAHHOCIb U eCECMBEHHOCMb, CANOHHOCMb, J1d-
KOHUYHOCMb (OPM U APKOCb YBEMOBbIX AKYEHMOB.
Hx ocHnosy cocmaensiom cneyuanbHO U320moBNeHHAs
Mebenv u Odemanu unmepvepd, OAsi NOOYEPKUBAHUS
YHUKanrbHOCMU Openoa.

B ousaiine unmepwvepos openoa Hilton Hotels & Resorts
3HAKOBOUL ABNIAEMCS HOBAYUS 8 PYHKYUOHATILHOM 30HU-
POBAHUU 0OUECTNBEHHO20 NPOCMPAHCIBA C AKYEHMOM
Ha obwenuu, 61az00aps 4emy yeHmpom Ho6o2o 1060u
cmanosumcs Kogetina-oap. Ilpunyunuaibho, umo 6
peuterue 1000u 6KII0UAIOMCS dNeMEeHmMbl, KOMopble Xa-
PAKMepU3VIom pecuoH, 20e PACHONONCEHa 2OCMUHUYA.
Jusaiin unmepvbepos cmpoumcst Ha couemaHul YUCnulx
JUHULL 8 hopMooOpazosanuu, OOCMAMOYHO WUPOKOM
UCNONL308ANUU MAKUX NPUPOOHBIX MAMEPUANO8 KAK Oe-
PEBO U KAMEHb, d MAKHCe HOBEUUUX MEXHONO2U.

Kniwouesvle cnosa: cocmunuya, ousatin, Kopnopamus-
HbLLL cmuitb, 1000uU, 6peno.

Bondarenko Bogdan K., Kravets Vladimir I. Corporate
style of hotel chains in interior design: a comparative
aspect.

Background. Today hotels are not just temporary lodg-
ing places any more. The focus of hotels has shifted to
images and feelings that are associated with it. This
requires considerable attention to the design tools, in-
cluding spatial design, for the comprehensive support
and development of certain image that a hotel brand
produces.

Significant global experience in project solutions of mod-
ern hotel’s interior, spatial design tools that are directly
linked to the hotel chain’s corporate policy, give grounds
for analysis and identification of specific techniques to
optimize the design process for the hotel business. This
study aims to establish and compare design tools devel-
oping conceptual framework of hotel chains’ corporate
style in object-spatial environment on the example of two
world-renowned corporations Radisson and Hilton.
Radisson’s principle is to demonstrate the triumph of
progressive design. Coupled with immaculate attention
to detail, that ultimately forms a seamless feel of true
modern lifestyle implementation.

The analysis found that the brand bases their rooms in-
terior on three key design concepts:

1. restraint and naturalness;

2. salon looks;

3. concise form and brightness of color accents.

The first one is characterized by a neutral colors pal-
ette for the rooms, with bright accents, wooden floors
and metal elements. To implement the second concept
elegant straight lines, exquisite wood trim, chrome
and bright turquoise accents are used. Guestrooms are
dimmed and intimate. The attention to style and detail,
use of artwork in interiors, all those means are to create
an atmosphere of elegance, reminiscent of high-end sa-
lons. The third line focuses on the combination of mod-
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ern design tools with bright colors and iconic works of
art that act as the visual accents. The special element
of this interior is the Barcelona chair designed by the
famous architect Ludwig van der Rohe Cape.
These concepts underlie the public areas design with
lots of light and space. Such decisions should reflect the
brand commitment to innovation, creative design and
concern for their guests. The design of those interiors is
built on the contrast of materials and sizes, that brings
a sense of dynamic perception of the environment, ade-
quate to modern pace of life. The distinctive feature here
is the color scheme containing blue.
In 2016, the Radisson Blu brand announced the launch
of a new interiors design concept for their hotels, called
BluPrint, that was created through taking into account
the changing needs of their guests and new trends.
The research showed that the well-known hotel chain Hil-
ton Hotels & Resorts demonstrates a different approach
to solving their interior design. This chain is a part of
the Hilton Worldwide corporation — one of the largest
and most recognized in the global hotel market, with their
famous motto “Be my guest”. In 2011, Hilton s designers
introduced a new concept for the lobby interior, with com-
munication as its main focus. This idea was implemented
by placing the coffee bar into the new lobby s center. Fun-
damentally lobby design includes elements that charac-
terize the region where the hotel is located. The design
is based on a combination of clean lines of formcreation
and fairly extensive use of natural materials like wood
and stone, new technologies are also widely used. All the
above shape a positive impression on the visitors in the
following eight key areas:
1. arrival, where Hilton welcomes guests;
2. the transition zone (gallery), which conveys a sense of
place through local works of art, or sculpture;
3. greetings and check, as a quiet place for private meetings;
4. library, where guests can gather information and in-
teract with the Hilton Concierge;
5. collection, located next to the check-in area as a place
for guests, which makes it possible to gather and relax;
6. salon, where guests can have a meal and just meet;
7. café, that is transformed into a bar in the evening;
8. shopping zone.
The idea of a comfortable, “like at home”, stay is con-
tinued in the design of the rooms, that are equipped with
furniture, developed on the concept Hilton Valet™. That
is a three module set:
* a wardrobe, with an ironing board, a safe and a lug-
gage rack;
* a drawer, with a built-in refrigerator and a pull-out
shelf for tea;
* and low cabinets.
A distinctive feature of this solution is the variable choice
of color and wood texture, furniture fittings and its con-
structive solution that allows to create geometrically ac-
curate forms of furniture, so the interior design approach
based on laconic expressive means is clearly seen.
Results. As a result, found that Radisson Blu brand is
currently focused on the application of the new times
and of innovative design in resolving their hotels’ envi-
ronment, which should provide a feeling of perfect em-
bodiment of a truly modern lifestyle. The main three key
design concepts here are:
* restraint and naturalness;
* salon looks;
* concise form and brightness of color accents.

Their basis is specially produced furniture and interior
details, that emphasizes the uniqueness of the brand.

In the interior design of Hilton Hotels & Resorts brand
the significant innovation in the functional zoning of
public space with a focus on communication is implied, so
the center now is a new lobby coffee bar. Fundamentally
lobby design includes elements that characterize the
region where the hotel is located. The design is based on
a combination of clean lines of formcreation and fairly
extensive use of natural materials like wood and stone,
new technologies are also widely used.

Keywords: hotel, design, corporate style, lobby, brand.

[ocTranoBka npodjemMu. Y ChOTOAHILIHBOMY
CBITI Ipoliec po3poOKu Ta pearizalii ToBapiB i HoCIyT
BiIOyBa€ThCs 13 BUKOPUCTAHHAM IE€BHUX 3HAKiB, fKi
MalOTh Ha METi MOpOKyBarh acorriaiii. Came cuMBO-
JTIYHUHN 3MICT TPOJYKTY 1 IMOB’sI3aHI 3 HUM 3HAYCHHS
BUXOIATh Ha Tiepmuid IiaH. CHemiamicTi CTBEePIKY-
I0Th, II0 PO3BUTOK Bii €KOHOMIKM BHUPOOHHUIITBA, Ye-
pe3 EeKOHOMKY TIOCIYT, IMiIIWIIOB JI0 €Taly €KOHOMIKH
BpaxkeHb. CaMe Iie i CTOCYEThCS DIOOANBHUX TOTEINb-
HUX MEpeX, OCKUTbKH Ha CHOTOJHI TOTENb K 3aKJIaj
repectaB OyTH TIJIBKH MICIIEM JJIsi THMYaCcOBOI HOUIB-
7i. binbie Toro, y KOHKypeHTHiH 60poThOi BXKe € HEeJl0-
CTaTHIM IIPOCTO PO3BAXKATH rOCTEH 1 3a0e3MmedyBaTu ix
KOM(OPT, CYIaCHHU CHOXKUBAY € MPUXIIBHAM JI0 3Ha-
YHUX €MOI[i} MiJ] 4ac BiJBIyBaHHS roTENI0. AKIEHT y
TOTENFHUX 3aX0/1aX BCe ObIIIE 3MIIY€EThCS Ha Ti 00pa-
34 1 BIIYYTTS, K1 3 HUM IIOB’sI3aH1, [0 BUMAarae mpuii-
JISITH 3HAYHY yBary 3aco0aM JH3aiiHy, 30KpeMa i cepei-
OBHII[HOTO, 3 METOIO BCEO1YHOT MIATPUMKH Ta PO3BUTKY
MIEBHOTO 00pa3y, IKUi NPOAYKY€E TOTENbHUHN OpeH .

Jo cydacHOro HayKoBOro o00iry AHPEKTOpPOM
Jlonponcekoi mkoau PR J>xonom JlenToHOM BBEAEHO
TEPMIH «KOpIOpaTHBHA ineHTH(]IKaIis». 32 BU3HAYCH-
HsaMm JI. JlentoHa, KopriopaTHBHA iIeHTH(IKAIS — Tie
Bi3yanpHi 1 (i3W4HI 3aco0M KOMYHiKallii, 3a OMOMO-
rOI0 AKHX OpraHizauis ileHTH(]iKyeTbca 1 TpeacTas-
nsie cebe cycninbcTBy. KopropatuBHa ineHTudiKais
HAMaraeThCs OTOTOXHUTHUCS 3 YCIM THM, IIO POOHUTH
OpraHi3ailifo yHIKaJIbHOI0, yBiOpaTH B cebe ii icTo-
pito, ¢pinocodiro i xyxoBHi miHHOCTI [13]. Jocmigaurs
O. BoeBoniHa miikpecitoe: 3apa3 (hipMOBHi CTHIIb PO3-
[ISIIAETHCS] BUKIIFOUHO SIK TU3aHHEPChKUI IHCTPYMEHT
KOPIOPATUBHOT 1IeHTU(IKAIi1, 1[0 MOBHICTIO BiJAIMOBI-
Jla€ Woro cydvacHiit podi. I 3 TOYKH 30py XpOHOJOTII, 1
3 TOYKH 30py €BOJIOIIT KOMYHIKAIIHHUX TEXHOJOTIMH,
(bipMOBHIT CTHIIb 3aJIMIIAETHCS MEPBUHHOIO KaTeropi-
€10, BKa3yHO4H, IO TOHATTS «KOPIIOPATUBHUN CTUJIb
3Ha4HO mmpiue «dipmosoroy» [12].

3B’s130K i3 BaXKJIMBUMHM HAYKOBHMH YM NMPaK-
TUYHUMH 3aBIaHHSAIMH. Y CTaTTi pPO3TIAAAETHCS
MMUTAHHS, 10 3HAXOAWUTHCS B MEKax HAYKOBUX JOCIHi-
JoKeHb Kadenpu «/luzaitn intep’epy» XJAIM.

AKTYyaJbHicTh TeMH. TakuM YHHOM, 0COOIHBOC-
Ti OU3ailHEpCHKUX PILIeHb 1HTEP €PIB TOTEINIB, KOTPi
Oe3rnocepeqHbO TOB’S3aHI 3 KOPIOPATHUBHOIO TONITH-
KOO TOTEJIBHUX MEpEX, 3HAYHHN CBITOBHH MPOCKTHHUI
JIOCBIJT JafOTh MIiJCTaBH JJIsS TPOBEJCHHS aHaji3y Ta
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BUSBIICHHS CHENU(IYHUX TPUHOMIB, IO CHPHATAME
onTUMI3alii MpoIiecy MPOEKTYBaHHS 00’ €KTIB rOTeIb-
HOTO Oi3Hecy.

AHaJi3 ocTaHHiX gocaigkeHb i myoaikaniii. Ha
CHOTOJIHIIIHIM Yac JeTajbHO PO3MISHYTO MpOOIieMH
Tpancdopmarii pipMOBOTO CTHIIIO 5K JAM3aHH-00’€KTa
Ta MPEICTABICHO HAYKOBY TOUKY 30py IPO EBOJIOILII0
(ipMOBOTO CTHITIO B TIPOCKTHIN KYJIBTYpPi Y JUCEpTAIlii
I. CuotunxoBa «EBomomis GipMOBOTo CTHIIIO Y IPOEK-
THi# KynbTypi XX cTOMITTS [8].

BuBueHHsM B3aeMopii OpeHIWHTY ¥ Ju3aliHy
TOTETbHUX MEpEX 13 MO3UININ MapKETHHTY 3aiiMaliuch
O. Aramiposa [1], H. be3spyxkosa [2], O. IBanoBa [5]
Ta iH. OKpeMi acrekTH, 30KpeMa TakKi, [0 CTOCYIOThCS
HOPMATHBHHUX BHMOT T4 3arajbHUX MO3UIlH y MUTaH-
HSX JU3aiiHy CEpeJIOBUINA TOTENiB, PO3KPUTI y poOO-
tax JI. JIyk’stHoBoi [7], JI. IBanoBoi, I. bonnapenko [4],
C. Karpuuenko [6]. Y mux poboTax JaHa KOMIUIEKCHA
OIliHKa MPOEKTHOT JISUTBHOCTI apXiTEKTOPIB 1 AU3aiiHe-
PiB Kpi3b MpU3MY 0COOIUBOCTEH Ta BUMOT chepHu 00-
CIIyrOBYBaHHsI, BU3HAYEHO NPIOpUTETH Y (OpMyBaHHI
MPEJMETHO-IPOCTOPOBOIO CEPEOBUIIA TOTENIB BiJI-
MOBIIHO 1O 0COOIUBOCTEH TX PO3MILLIEHHS Y CTPYKTYpi
MICTa; CXapaKTepU30BaHO HANPSMKH IH3aHHEPCHKUX
pillleHb B TOTEJILHOMY JTU3aiiHi y CBITI 1 B YKpaiHi.

MeTo10 A0 CTiTKeHHSI € BCTAHOBJICHHS Ta ITOPiB-
HSIHHSL TU3alHEPChKUX 3ac00iB, IO PO3BHBAIOTH KOH-
LENTyalbHi OCHOBH KOPIIOPATHBHOTO CTHUIIIO TOTEINb-
HUX MEpEK y MpPeAMETHO-IPOCTOPOBOMY CEPEAOBHII
Ha TPHKIAAI JBOX BCECBITHHOBIIOMUX KOPIIOpAIlii:
Radisson Ta Hilton.

Bukiyiax ocHOBHOro MartepiaJjy J0C/iIKeHHSs.
Mepexxa Radisson € ogHMM i3 BCECBITHBOBIJJOMHX
OpeHiB y cepi rorenbHOTO 0i3HECy, ceHe (inocodii
SIKOTO TOJISITa€ Y BUCIIOBICHHI « S Bce 3Moxy». Bpenn
Radisson Blu ngiificHo Mo>Ha Ha3BaTh OQHUM i3 IiOHE-
piB TOTENLHOTO JW3aliHy: MEepIIAid y CBITI JAH3aiHep-
cekuii rotenb, Royal Hotel, sikuit Bimkpuscst 1960 poky
B Komnenrareni, OyB CTBOpeHHI 3a MPOSKTOM 3HAMEHH-
TOTrO apXiTekTopa i Au3aiiHepa ApHe SIkobceHa g me-
pexi roreniB SAS, mo croroaHi Bizomuii sk Radisson
Blu Royal Hotel [10].

Ha crorozHi 11 Mepexxi MPUHIUIIOBOO € JIEMOH-
cTpaiis TpiyMdy mepenoBoro nu3aiiHy B TO€JIHAHHI 3
YBaroo JI0 HaWapiOHIMIUX JeTayel, 1110 Mae HaJlaBaTH
BiJJUyTTsI O€3/I0TaHHOTO BTLICHHS CIIPABKHBOTO Cydac-
HOTO CTHJTIO XUTTS [9].

VY pimeHHI HOMEpiB OpeH]T OPIEHTYETHCS HA TPH
MIPOBIIHI TU3aiiHEPChKI KOHIICTIIIi:

* CTPUMAHICTh 1 MPUPOJTHICTB;

* CaJIOHHICTB;

* JAKOHI4HICTH (opM i
aKIICHTIB.

Jia mepimoi XxapakTepHHUM € BUKOHAHHS HOMEPiB
y MajJiTpi HEWTPAILHUX TOHIB 13 SICKPABUMHU aKICHTA-
MU, JIepeB’THUMH MiIJIOTaMH 1 METaJIeBUMH €JICMEH-
tamu. CBOEpiAHUI AM3aiiH 13 oopMIIEHUMH CpiOIoM
y3TOJiB’IMH JIIKOK 1 TpadivHUMHU poOOTaMH Ha CTIHAX
CTBOPIOE BiAUYTTS 0€3TYpOOTHOCTI.

SICKpaBICTh  KOJIIPHHUX
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Jns peamizamii apyroi KOHIENII BHUKOPHCTO-
BYIOTBCSl €IIETaHTHI MpsiMi JIiHIT, MIMKapHe JepeB’siHe
03/10011eHHS, SICKpaBi akeHTH XpoMmy 1 Oipro3u. Home-
pH 3aTEMHEHI Ta IHTUMHI. YBara J0 CTWIIO 1 JeTaJeH,
3 BUKOPUCTAHHSM TBODPIiB MHCTEITBA B iHTEp’ €pi, MO-
KIIMKaH1 CTBOPIOBATH aTMOC(epy eJIEraHTHOCTI, IO Ha-
raaye CaJOHH BUILOTO KJIACY.

TpeTiii HapsIM OPIEHTYETHCS HA TOEIHAHHS 3a-
c00iB Cy4acHOro JU3aifHy 13 ICKpaBUMHU KOJIBOPAMHU Ta
3HAKOBMMHU TBOPAMHU MHUCTEITBA, L0 BUCTYIAIOTh Bi-
3yaJlbHUMH aKIEHTaMH. 3HAKOBHM EJIIEMEHTOM TaKOTO
IHTEp’ €Y TAKOXK € OAPCEIIOHCHKUM CTIICIIb, CTBOPEHHIMA
3a TIPOCKTOM 3HAMEHHTOTO apXitekropa JIroasira Muc
BaH aep Poe [9].

Ili cami koHmemnmii JiexaTh B OCHOBI JU3aliHYy
iHTep’epiB (oiie 1 30H 3aranbHOTO KOPUCTYBAaHHS, 1€
OaraTo CBiTJIa i MPOCTOPY, BiOOpa)XKarouu MPUXHIb-
HICTh OpeHIy 10 IHHOBAIlill, KPeaTHBHOTO JHM3aiiHYy
1 TypOoTy Tipo TrocTed. Jlu3aiiH nux iHTep’epiB Oymy-
€ThCS HA KOHTPACTI: MarepiajiB, pO3MipiB, 110 BHOCUTH
BIMUYTTS JUHAMIKA TPU CHPUUHATTI CEpPEIOBHIIA,
aJICKBATHE CYYaCHOMY TEMIIy MKHTTS. XapaKTePHOIO
OCOOJMBICTIO AM3aliHYy 1HTEP €PIB € KOJipHE PIlLICHHS
13 TIPUCYTHICTIO OJaKUTHOTO KOJNBOpY. [IprMiTHO, 1110
Radisson BUKOpUCTOBY€E B iHTEp’ €pax CIemiadbHO PO3-
poGieHi s Mepexi Mebii. Tak, HaMpUKIa, Kpicia-
ckynentypu Egg (Sitne) i Swan (JIe6inp) Oynu BUuKkoHa-
Hi M3aiiHepaMu CIieliaibHO Ha 3aMOBiIeHHS Radisson
SAS Royal Copenhagen.

2016 poky 6penn Radisson Blu oronocus mnipo 3a-
ITyCK HOBOI KOHIIEMIIIT JU3aliHy TOTENLHUX 1HTEp €piB
i Ha3Boto BluPrint, sika cTBOproBasiacs 3 ypaxyBaH-
HSIM MiHJIMBUX NOTPeO rocTeil 1 HOBUX TPEH/IIB.

3a cnoBamu Poy3a Amnzepca, Bille-pe3ujaeHTa 3
openninry Radisson Blu, «BluPrint mo>xHa Ha3Baru 6a-
raTorpaHHO0 KoHIeNIi€t0. OCKIIBKY 0YiKyBaHHS 1 TIO-
BeIHKA HAIIMX TOCTEN MMOCTiiHO 3MiHIoeThCs, BluPrint
poOUTH TIPOCTIp HOMEPIB 1 TPOMAJCEKHX 30H Oarato-
(DYHKI[IOHAJIBHUMY, TPUJATHUMY ] 1HJAWBiAyanbHI
NOTPeOU KOKHOTO TOCTS, Y MiJICYMKY CTBOPIOIOYH He-
3a0yTHI eMolii BiJl mepeOyBaHHsS B roteni. Y TOW e
yac, koHIenist BluPrint mo3Bonsie agantyBaru nu3aiiH
1 3pOOMTH aKIEHT Ha JIOKaJbHI IeTai B iHTEp €pi, 1110,
HAIIEBHO, OL[IHATH BJIaCHUKH roreiisy [10].

B OCHOBY KOHICMI[I MOKIAACHO I[IOEIHAHHS
KpaluXx eJIeMEHTIB TOTEJbHOTO JIM3aiiHy, CHelialbHO
BUTOTOBJICHUX MEOMNiB 1 IeTayell iHTep’epy, fAKi M-
KPECIIIOI0Th YHIKABHICTh OpEeHIy 1 CTBOPIOIOTH YHi-
BepCallbHUIA MPOCTIp, M0 00’ eHye (HYHKIIOHATBHICTD
i ¢opmy. BluPrint aganTye mpocTip HOMepa 3 ypaxy-
BaHHM apXiTeKTypHOI CUTYallii, 110 JO3BOJISE CTBOPIO-
BaTH Halpi3HOMaHITHiIII KOH(Irypauii KiMHaTH.

VY 30Hax 71001 HOBUII MiXiJ MPOMOHY€ BUOIp 3HA-
KOBHX TIpEJIMETIB MeOJIiB, peTeabHHUN MiAOIp OCBITICH-
HS 1 MOXKITUBICTh BUKOPUCTOBYBATH YHIKAIbHI €JIeMEH-
TH JHM3aiiHy B 3aJIGKHOCTI BiJl PO3TaIlyBaHHS KOXHOTO
TOTEJTIO.

IHmmiA migxix 10 BUPIIICHHS qU3aliHy iHTEp €pPiB
JIEMOHCTPYE IIMPOKO BijjoMa rorenbHa mepexa Hilton
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Hotels & Resorts, mo Bxoauth B koprnopamiro Hilton
Worldwide — oaHy 3 HaWOUTPIIMX 1 HAWBITOMINIHX
Ha CBITOBOMY T'OTEIFHOMY PHHKY, sIKa iCHy€ Mij Trac-
oM «bynsre Moim roctem» (“Be my guest”). 3 2011
poKy au3aitHepu rotenbHoi mepesxi Hilton mpencraBu-
JI1 HOBY KOHIICTIIIIIO iHTep €py J100i, ka BUKOPUCTAHA
B YCIX TOTeJIAX Mepexi. BiamosiaHo no Hei 1061 9iTKO
PO3IIJICHO Ha 30HY JJIS BiIIOYMHKY TOCTOSIIBINB 1 pa-
MUKABbHO TEpeIuUlaHOBaHy 30HY peuemniii. Skmo pa-
Hilre 7001 TOTENI0 OPraHi30BYBaJOCs HAaBKOJO CTIMKH
peecTpallii, ToO Ha ChOTOJJHI OCHOBHHI aKIIEHT MepeHe-
ceHuil Ha crikyBaHHS. ToMy B IEHTPi HOBOTO JI0OI —
0ap. 30Ha BIAMOYMHKY BUPINICHA M’ SKUMHU KpICIaMU i
CTOJINKaMH, JIe MOXKHA ITEPEKYCUTH a00 TTOTPAIIOBATH.
Criiika peectpalii BUIiJIEHa B OKpeMy 30HY, € MOCTO-
SUTBI 3MOXYThH CHIJIKYBaTUCSl 3 MEPCOHAIIOM TOTEII0
[14]. IlpuHIMITOBO, 11O 10 PillIeHHS JI001 BKIIIOYAIOThCS
SJIEMEHTH, SIKi XapaKTepU3yIOTh PETiOH, JIe pO3TallioBa-
HU#l Totens. Tak, Hanmpuknaza, y roreni B Kuesi me pe-
need Ha CTiHI, 1[0 HATaJye CTHIII30BaHI JIMCTS KallTa-
Ha, a B CtamMOyii — NHIIHO MPHUKPALICHI 1eKOPaTUBHI
HamiBcdepuuHi ckieninHsa. Ju3aiiH OyayeTbcs Ha MO-
€IHaHH1 YUCTHX JiHil y POPMOYTBOPEHHI, TOCHUTH IIU-
POKOMY BUKOPHCTaHHI TaKUX MPHUPOJTHUX MarepialiB
SIK JIEpeBO 1 KaMiHb, a TaKOXX HOBITHIX TEXHOJIOTIMH,
KOTp1 ()OPMYIOTh TIO3UTUBHE BPAXKCHHS B TOCTEH y Ha-
CTYITHUX BOCHMH KJTFOUOBHX 30HAX JI0Oi:

* npudytts, ae Hilton Bitae rocrs;

* mepexiaHii 30Hi (Tanepei), sika nepeaae BiIIyTTs
MICISI 4epe3 JIOKaJbHI TBOPH MHCTEITBA,
npeaMeTH abo CKyNBITYPH;

* BiTaHHS Ta 3ai3/y K TUXOTO MiCIIS TS TPUBATHUX
3ycTpiven;

 0ibmioreni, ie TOCTI MOXKYTh 30MpaTH iH(pOpMaIito
i B3aemomisitu 3 Hilton Concierge;

* 300py, po3TalIOBaHiil OPYY i3 30HOKO 3ai31y SK
MICIIe JUTS TOCTEH, 1110 JJA€ MOYJIUBICTh 3i0paTHcs
1 BIATIOYHUTH;

* CaJlOHY, A€ TOCTI MOXYTbh MEPEKYCHUTH 1 MPOCTO
3yCTPITHCH;

* KaB’spHi, siKa BBeUepi TpaHCPOpMYy€eThCs Y Oap;

* Marasuy.

Ines xomdoprHOro TepeOyBaHHS B TOTENI «SK
yIOMay» 3HAXOAWUTH CBOE MPOIOBKEHHS Y PillleHHI HO-
MepiB, OCHAIEHUX MEOJIIMU, PO3POOJICHUMH 332 KOH-
nenmiero Hilton Valet™. Ie Tpu HacTyMHUX MOIYTI:

e mada AN OmATY, B SKY IHTETPOBAHO IOLIKY
JUIS TIpacyBaHHS, MO TPAHCPOPMYETHCS, CEH(,
CTeNax JJis 0araxy;

* KOMOJI i3 BOYTOBaHUM XOJIOMMIILHUKOM i BUCYBHOIO
MOJMYKOIO 3 IPUIAAJSIM JIJIsl TIPUTOTYBAHHS Yaro;

* Hu3bKa TymOa [11].

BiaMiHHOIO OCOOJIMBICTIO IBOTO PIIICHHS € Ba-
piaGerbHICTE BUOOPY KOJIBOPY 1 TEKCTYPH JCPEBHUHH,
MebeBoi QypHITYpH, a TakoX ii KOHCTPYKTHUBHE pi-
IICHHS, IO JIO3BOJISIE CTBOPIOBATH F€OMETPUYHO YITKI
MebneBi (GopMH, 3aBISKHM YOMY B IU3aiiHI iHTEp €py
MPOCTEKYEThCS MiAXiJl, 3aCHOBAaHUH Ha JIAKOHI3Mi BiJI-
0opy BUpa3HUX 3ac00iB.

BucHOBKHM 3 1aHOT0 AOCTIIKEHHA. Y TICYMKY
BCTaHOBJEHO, Mo OpeHa Radisson Blu Ha choromHi y
BUPIIICHH] TOTEJIBHOTO CEPEJIOBUIA OPIEHTYETHCS Ha
3aCTOCYBaHHA HOBOYACHUX Ta IHHOBALIWHUX 3ac00iB
QM3aiiHy, SKi MAlOTh HAJIAaBaTH BiAYYyTTs O€310TaHHOTO
BTUICHHS MMO-CIPABKHBOMY CYYaCHOTO CTHUTIO JKUTTS.
Jis mboro y BUPINICHHI iHTEpP €PIB 3aCTOCOBYIOTHCS
TPH TIPOBIIHI JU3alHEPCHK] KOHIEMIIIT: CTPUMAHICTh 1
MIPUPOJTHICTB, CAJIOHHICTb, JTJAKOHIYHICTE (HOPM 1 sICKpa-
BIiCTh KOJIPHMX aKIEHTiB. [X OCHOBY CKIIaaloTh CIIe-
1iaTbHO BUTOTOBJICHI MeOJIi Ta JeTasi iHTep’ epy, Iist
MiAKpecIeHHs YHIKAIbHOCTI OpeHy.

Y  nmwm3aiiHi  iHTep’epiB  Opermy  Hilton
Hotels & Resorts 3HaK0BOIO € HOBaIlis Y (QYHKIIIOHAITb-
HOMY 30HYBaHHI CYCIIJIBHOTO MPOCTOPY i3 aKIEHTOM
Ha CMJIKYyBaHHI, 3aBASKH YOMY LIEHTPOM HOBOTO J00i
cTae kaB’sipHsA-Oap. [IpuHIMIOBO, 110 A0 pimeHHs J001
BKITIOYAIOTHCS €JIEMEHTH, SIKi XapaKTepPU3YIOTh PErioH,
Jie po3TanioBaHuid rotenb. JluzaitH iHTEep’epiB Oymy-
€ThCS HA MOETHAHHI YUCTHX JIHIA Y POpMOyTBOpEHHI,
JOCUTh IIMPOKOMY BHUKOPHUCTAaHHI TaKUX TNPHPOITHUX
MarepialiB gK AepPeBO 1 KaMiHb, a TAKOXX HOBITHIX TeX-
HOJIOT1H.

IMepcneKTHBH MOTAJBIIHX PO3BIAOK Y TaHOMY
HanpsaMKY. [Toganenn 10 CiiKeHHS MOXKYTh, Y TIEPITy
4epry, CTOCYBaruCh MOPIBHAIBLHOTO aHAi3y BUPIIICH-
Hs TW3aiiHy 1HTEp  €py rOTeliB, M0 HaJIeXKaTh JI0 1HITHX
MEpEK.
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