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Janunoea B. €. «Ilpooaseys épasicensvy. Poooma pe-
Jcucepa Hao Komepuyiiinumu cneyianbHumu nodiamu.
3minu 6 cywacnomy coyioxynbmypHomy cepedosuuyi 6u-
Mazaiomo 8i0 KOMEPYIUHUX CIMPYKMYP WEUOKO20 pea-
2YBAHHS MA BNPOSAOICEHHS HOBUX THCMPYMEHmMis 63a-
emMooii 3 yinvogumu ayoumopismu. Tax 3apooicycmocs
Komepyitina cneyianoha noois, OCHOGHI 0coOOIUBOCMI
sKoi pozenanymi 6 yitl npayi. Buseneno, 3a 0onomozoro
SAKUX pedcucepcbKux nputiomie ma 3acobig eupaznocmi
BUHUKAE eMOYIUHULL 36 30K MIdic Opendom i cnoocusa-
uem, SIKUM YUHOM (inocoghis bpenda uu ides KOHKpem-
HOI KOpnopayii' 6npoeadCcyeEmvbCs 8 Macogy c8i0oMicmo.
Taxooic usA6neHi 20106HI NPUHYUNU CINEBOPEHHS KoMep-
YIHUX cneyianbHux nooil ma 0CHOBHI 3a80aHHs, SKI NO-
cmatomsv neped pedicucepom. Haseoeno npuxiaou naii-
nowupeHiuux Gopm KomepyiuHux cneyianoHux nooit,
NpoaHAniz08ani 0CoOAUBOCE PENCUCYPU KONCHOT 3 HUX.

Knrwowuoei cnoea: rxomepyiiina cneyianbna noois, pe-
JHCUCYPA KOMEPYILIHUX CheyianbHuX noodil, Kopnopayis,
6peno, cnodcusad.

/Manunoea B. E. «Ilpooasey eneuamnenuii». Pabo-
ma pexcuccepa HaA0 KOMMEPYECKUMU CREYUATbHbIMU
coovtmuamu. Hszmenenus 8 COBPEMEHHOM COYUOKYIb-
mypHOM npocmpancmee mpebyiom om KOMMEPUeCKux
cmpykmyp ObiCImpo20 peasuposanusi U 6HeOPeHUsi HOBbIX
UHCMPYMEHMO8 83AUMOOCLICMBUSL C YeLeGbIMU AYOUMO-
pusimu. Tax 3aposicoaemcst Kommepueckoe CReyuaibHoe
cobvimue, 0CHOBHbIE 0COOEHHOCMU KOMOPO20 PACCMO-
mpenvl 6 9moii pabome. Bvisicneno, ¢ nomowwro Kaxux
PEJNCUCCEPCKUX NPUEMOB U CPEOCE GbIPAUMETbHOCU
BO3HUKAEN IMOYUOHANLHASL CE53b MeJCOY OPEHOOM U No-
mpebumenem, Kakum oopasom guiocous bpenda unu
uoesi KOHKPEeMHOU KOpRopayuu GHeopsiemcst 6 Macco8oe
cosnanue. Takoice Gbis81eHbl OCHOGHBLE NPUHYUNBL CO3-
OaHUSI KOMMEPYECKUX CNeyuaibHblX coObImuil U OCHOG-
Hble 3a0aql, KOMopble CMAGSIMCsL NePed PElNCUCCEPOM.
Tlpusedenvi npumepsl camvix pacnpocmpaneHvlx Gopm
KOMMEPYECKUX CReYUANIbHbIX CODbLIMULL, NPOAHATUIUPO-
6AHBL OCOOCHHOCU PENCUCCYPLL KANHCOOU U3 HUX.

Knrouegvie cnosa: xommepueckoe cneyuanvHoe cooObi-
mue, pedlcuccypa KOMMEPUECKUX CHeyudaibHbix coObl-
mutl, Kopnopayust, Openo, nompedumerns.
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Danylova V. “Salesman of impressions”. Director’s
working on commercial special events.

Background. Post-classical epoch gives rise to new
forms of interaction in all areas of human existence.
These days a special event serves one of the most
common forms of social and cultural communication.
The practice of special events in corporate activities is
rather a new branch which is born at the interface of
marketing, PR, advertising, management and directing
mass events. Number of special events taking place
throughout the world is growing day by day. It is
increasingly evident that the issue concerning a special
event as a phenomenon specific to the post-classical
culture is of vital importance. The primary concern of
this research is to study and analyze commercial special
events and identify main aspects of a director’s job in
their creation.

Objectives. This study is designed to identify the char-
acteristic features of commercial special events and the
role and objectives of a director that creates them, to
consider and analyze the most common forms of com-
mercial special events.

Methods. The study is based on the terminological
analysis method for the insight into the studied concepts.
Proceeding from the methods of analysis and synthe-
sis the role of a director is regarded in the course of the
creation of a commercial special event; the philosophi-
cal and cultural method has enabled to consider a com-
mercial special event as a tool of influence on the mass
consciousness in the post-classical culture. The use of
structural and comparative methods has made it pos-
sible to reveal the basic elements of stage directions and
determine their common and distinctive features in the
production of special events.

Results. Commercial special events currently serve as
one of the most effective communication tools of corpo-
rations and brands with their target audiences, custom-
ers and employees. They are treated as a special perfor-
mance designed to present ideas and values of individual
corporations, organizations and other associations. The
consumer gets an opportunity to see for himself the ben-
efits of a particular brand or a particular product. If a
special event is properly planned and implemented, the
participants feel positive emotions associated with the
brand, which will provide the company a good image
and full loyalty of consumers. When creating commercial
special events the director’s main objectives are: design-
ing stage directions of a special event, creating such a
concept of an event which will fully meet the common
lines of development and ideas of the brand, a killing of
the target audience, careful selection and combination of
the artistic expression means and creation of the neces-
sary atmosphere. The director of a special event should
keep in mind that all of its components must be directly
linked to the brand. This approach is called “brand ex-
perience” and involves the consumer's “‘full immersion”
into the world of the brand. It is also important that dur-
ing a special event a participant feels no flow of informa-
tion and advertising messages, no one explicitly encour-
ages him to purchase the goods. The participants on the
contrary are in the atmosphere of imaginary freedom and
the idea of a need for consuming a product is delivered to
them through the personal emotions that are triggered by
the participation in a vivid action.

In the modern competitive information environment it is
extremely important to know the technologies of broad-
casting ideas, because their application permits to launch

A3



114 MwucTeuTBO B MixXaMcUMNiHAPHNX AOCNIAXEHHAX Ne 3
6

and support an idea of the public information space, and
enables to create a community that shares the introduced
ideas and values. A special event is designed and created
on the basis of these objectives, through specially devel-
oped strategies of interaction of corporations and target
audiences. A few decades ago direct advertising and PR-
technologies dealt with the function of introduction and
formation of the corporate ideas in the mass conscious-
ness. Nowadays under the weight of common information
field, a person loses the ability to accept most of the ideas
and messages targeted at him. Therefore, the most effec-
tive form of interaction is a special event that conveys a
message to people through emotions, thrills, co-experienc-
es, participation. In the company fight for the customers
attention and loyalty a special event becomes a powerful
weapon. The design of an interaction between the com-
pany and the target audience through a special event con-
tributes to the results in a market where it is not enough
to demonstrate the real benefits of consuming the goods.
The interest in commercial special events is increasing day
by day. This is due to the fact that they meet the demands
and realities of global socio-cultural environment, the
needs of a modern man. Overloaded by the diverse and
often discordant information a person gets only on faith
that he has experienced first-hand, and in the memory
there is a sense of what he has felt, but not what he has
seen or heard. Within this framework a special event is
one of the most effective tools and fully conforms to all
these requirements. Its application enables companies to
build trusting and strong relationships with a consumer.
It can be concluded that using techniques of designing
stage directions opens the door for a better approach in
creating special events, actualization of their cultural
values and providing their social orientation.

Novelty. An attempt is made at identifying a commercial
special event that is considered as a form of contemporary
social and cultural interaction between corporations and
consumers. The main aspects of a directors job in creating
commercial special events have been specified. The features
of designing their different forms have been outlined.
Conclusions. The obtained results make it possible to
drive further reflections in the area of commercial special
events. The findings can be applied in new developments
of general and specialized courses in cultural studies,
management, directing mass festivals.

Keywords: commercial special event, directing
commercial  special events, corporation, brand,
consumer.

IMocranoBka mpo6semu. [locTkmacuyHa emoxa
HapOJIXKY€ HOBI ()OPMH B3a€MOJIIT B YCIX Taly3sX JIFOI-
cpkoro OyTTs. OnHi€ero 3 HalmomupeHimux (hopMm co-
MIOKYJIETYPHOT KOMYHIKaIlii HUHI € CreliagbHa MOIisl.
VY mMpoKOMy CEeHCI «creliajibHa MOAIsH» PO3YMI€ThCS
SIK JIisl, MIJIECIIPSMOBAHO OpTaHi3oBaHa JIIS TPaHCIIAIIT
i71el, IIHHOCTe!, TIOB1AOMJICHB, 1[0 BUPAXKAIOTh Ta CIY-
TYIOTh JOCSTHEHHIO CBITODAIHUX, iH(pOpMaLiiHUX,
penyTaIiifHAX, HEKOMEPIIHHUX, KOMEPUIHHUX ITiien
sIKO1-HeOy b cribHOTH [2: 7]. Ta B pa3i BUKOPUCTaHHS
ILOTO MOHATTS B KOMEPIIHHIH, KOPITOpAaTHBHIN MTPAKTH-
Il aKTyalli3y€eThCsl HACTYITHE TIIYMAYCHH: «CIIeIliabHa
MOJIist — TIe 3aXiJI, 10 MPOBOAMUTHLCS 3 METOI (hopMy-
BaHHS MMO3UTHBHOTO IMIJKY OpraHi3allii Ta 3arydeHHs
yBar" CHiILHOTH J0 caMOl KOMIIaHii, 11 JisUTbHOCTI Ta
mpoaykTiBy [7: 129].

3acTocyBaHHS CHEMIAIBHUX MO y KOPIOpaTuB-
Hil AiSUTBHOCTI — JIOCUTh HOBA TaTy3b, SIKa 3aPOKYETh-
sl Ha CTHKOBI MapkeTuHTy, PR, pexiiamMu, MeHe»KMEeHTY
Ta PeXHUCYpH MacoBUX Iiil. KinbKicTh criemiagbHUX TO-
IiHA, 1110 Bi10yBatOTHCSI B yChOMY CBITi, 3pOCTAE 3 KOKHUM
nHeM. TakiuM 9rHOM, aKTyaJbHUMH CTAIOTh BHBYCHHS i
aHaJli3 KOMEPIIHHUX CHeliaJbHUX MOIIN Ta BUSBICHHS
PEKHCEPCHKHX ACTIEKTIB X CTBOPEHHSI.

AHami3 oCTaHHIX AOCTiKeHb i myOsikamiii.
[TpuaTMma opranizaiii Ta CYTHICHI XapaKTepHUCTHKU
KOMEPIIHHUX CIIEIIabHUX TTOIIN pO3MIAAAI0THCS B JIO-
cimkeHHax Tonkavosa [6], Ynbipa [8], Pomanmosa [5].
KomeprriitHi momii pi3HOTO MacmTaly OIMUCYHOTHCS B
npaui «bizHec y cTui moy. MapKeTHHT BpaxkeHb» [9].

Opranizarisi crieniadbHUX TOAIA TpeIcTaBIcHA
SIK BHJ| IHTETPOBAHUX MApPKCTUHIOBUX KOMYHIKaIliil y
npausx Pomannosa [5], Hazimka [4]. ¥V Bcix nux mnpa-
X HE BUSBJICHO POJI pEeXHcepa NPU CTBOPEHHI crie-
HiadTbHUX MOAIN, oro QyHKIT Ta 3aB1aHHs. Takox He
PO3DISIHYTI KOMEPIIiiHI CIieriaibHi MOoJil, Mo BiI0OyBa-
mucay 2015-2016 pp.

Merta cratTi. BusButr XapakTepHi 0COOIUBOCTI
KOMEPIIIHHUX CIIEIialIbHUAX MO Ta poJib 1 3aBIaHHS
pexucepa, KOTpUH TX CTBOPIOE, PO3MIISTHYTH Ta IIpOaHa-
Ti3yBaTy HalnommpeHin GopMu KOMEPIIHHUX CIIei-
AbHUX MOIIN.

Bukiaa ocHOBHOro Martepiaay AOCTiT:KeHHS.
BuHuKHEHHS KOMEpUiHHOI cremiajdpHOi Mofii SK mo-
TY>KHOTO 1HCTPYMEHTY BIUIUBY Ha CBiZJOMICTh LLJIBO-
BUX ayJUTOpid 3yMOBJICHE paJUKAILHUMH 3MiHAMH
B COLIOKYABbTYpHill cdepi. BuHukae HOBe MOCTiHAY-
cTpiajbHe iH(MOpMAIliiiHE CYCHUIBCTBO, (HOPMYETHCS
«CYCIIIBCTBO CHOKUBaHHMY. KOHKYpEHITist Mixk KOpIo-
pamisiMi BUXOJWMTBH 32 MEXI CXEMH «I[iHA — SKICTbY,
BUHUKAE TCHJICHIIISI IEpEHECEHHsI KOHKYPEHIIIT B CHM-
BOJIiYHY chepy. Benuki cBiTOBI KOoprnopaiii mpogaroTh
HE TIPOJYKT, a ifei, TOOTO cTae HEBaXIUBUM, YU TPH-
Hece TMeBHa Piu KOPUCTH CIIOKHMBaueBi, 4u Oyne BOHA
BUKOpHCTaHA 3a (DYHKIIOHALHUM TPU3HAUCHHSIM, YU
BIJIMOBiIa€ BOHA 3asiBJICHIH 11iHi. JJOMIHYIOUUM YMHHU-
KOM IIPH KYTIiBJIi TOBAapy CTa€ HOTO coliajibHa I[iHHICTB,
«HAJ3IO0HICTHY, KOO TIEBHA Pid MOXKE HA/IIJIUTH CBOTO
BiacHuka. Kommanis Apple 3akimkae «Jlymail iHak-
mey, TO0TO, KyImyrouu TeledOoH i€l MapKu, CII0KHBad
BiJJOKPEMITIOETECS BiJl MacH, BiUuyBa€ CBOIO HaJexk-
HicTh 70 eniti. Kommanis Loreal kepyeTbest mo3yHroM
«bo BY TOTO BapTi» Ta 3aBUINAE I[IHK, TIOPIBHSIHO 3 KOH-
KypeHTamu. THM caMyM JKiHKa, KYIYIOUH 1[I0 KOCMETH-
KY, TIIBHIIY€ CBIi COLIATbHUNA CTATYC, IEMOHCTPYIOUH
CBOIO 3aMOJXKHICTh Ta TapHHMU cMak. A komnanis Coca
Cola cTBopmIIa CTilKy acolliamiro cBOEl MapKu 31 CBsi-
TOM 1 TapHUM HacTpoeM. ToMy, KyIyro4H 1ii Hamoi, cro-
JKUBaY, HacamIepel, OTPUMY€ PaiCHi eMOLii.

Jlexinpka MJECATKIB pPOKIB TOMy 3 (YHKII€
BIIPOBAKEHHA Ta (POPMyBaHHS B MacoBill cBimomoc-
Ti KOPIIOPATUBHUX 1JIel crpaBisiiacs MpsMa peKiaMa
Ta PR-Texnomnorii. Huni, mig HATUCKOM 3arajibHOIO 1H-
(hopMariifHOro ToJs, JHOIUHA BTpaTHiIa 37aTHICTH JI0
CIPUAHSATTS OUTBIIOCTI 1/1e 1 TOBiIOMJICHB, 110 HA Hel
cpsMOBYIOThcsl. Tomy HalledekTuBHIIIOW (HOpMOIO
B3a€MOJII CTae cliemianbHa Mois, Ka 3/1aTHa JOHECTH
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MTOB1TOMJICHHS Y€pe3 EMOIIit0, CITiBIIEPEKUBAHHS, CITiB-
y4acTb. ¥ 00poTb0i KOMIIaHill 3a yBary Ta JOSUIbHICTb
MOKYIIIIB CHeMialibHa MOJlis CTa€ MOTYKHOK 30pOEr0.
[ToOynoBa B3aemomii koMmaHii i LiIABOBOI ayAMTOpii
4epes CreliabHy IO/II0 CIIPHSE JTOCITHEHHIO Pe3yiib-
TaTIiB Ha PUHKY, JIe HEAOCTATHBO MTPOCTOI JIEMOHCTpAIIIT
peabHOT BUTOJIU BiJl CIIOXKUBAHHS TOBApY.

VY cydacHOMY KOHKYPEHTHOMY iHQOpMaIliiHOMy
CEepeOBUIIl BKpail BaXKJIMBO BOJOMITH TEXHOJOTis-
MU TPAHCIAIIT i7Iel, OCKUTbKHA caMe 1X BUKOPHCTaHHS
JTO3BOJISIE 3aIyCTUTH Ta MiATPUMATH ifiei B yOIidHO-
My iH(popManiiiHOMy mpOCTOpPi, a TaKOXK HAJa€e 3MOTH
chopMyBaTH MEBHY CIUIBHOTY, IO PO3IIISE 3ampoBa-
JokeHi imei Ta uinHocti. CreniajgpHa MOJIS MPOEKTY-
€ThCS 1 CTBOPIOETHCS HA OCHOBI 3a3HAueHUX MIJICH, Y
MeKax CIelialbHO pPO3pOOJeHUX cTpaTeriii B3aeMoii
KOpHopaliil Ta HiTbOBUX aynuTopii. CrhemiaipHi mo-
Iii TO3BOJSIOTh HE TUIBKH HAONHM3HTH MPOAYKT IO
CHOXKUBa4a, a ¥ CTBOPUTU atMocdepy, sKa iJeaabHO
BIJINIOBiJla€ OPEHOBI, 3aJMIIA€ EMOIIiHE BpakeHHS
y CBIZIOMOCTI CIIO’KMBaya, IPUIOMY 1€ BpaKeHHs 0e3-
MOCEPEHLO OB’ s3aHe 3 OPEHIOM, TOOTO CTBOPIOETH-
csl eMOIIWHUHN 3B’A30K: «CHOXHUBaY — OpeH». Takum
YHHOM, JIFOJIMHA 3amaM’sITOBY€E T€, IO OyJI0 MePEeRUTO
SIK BIIACHMW JOCBIiJ, Ha piBHI BiguyTTiB. llei mocBin
Mae OyTH MO3MTUBHUM Ta HECTU NPSAMY acoliamiio 3
Kopriopaiieto. Y pasi BCTAHOBJICHHS TaKOTO 3B’SI3KY
HaA3aBJaHHs CIELaJbHOI MOMII MOXE BBAXaTbCS J0-
CATHYTUM. AJie JUIsl TOTO, III00U TO/isI, SIKa CTBOPIOETh-
¢4, MIUIa Ha KOPUCTH KOMITaHi1 (OpeH/10B1), HEOOXiHO
JTy’KE€ PETENIBHO MiIIATH JI0 TBOPUKX Ta OpPraHizariiiHux
CKJIQIOBUX IIIJITOTOBKK 1 MPOBEACHHS 3aXOJy, cepen
HAWTOJIOBHIIIMX MO)KHA 3a3HAYNUTH HACTYIIHI:

* aHaJi3 pe3yabTaTiB MOCIHIPKEHHS IJTbOBOT aymu-
TOpii Ta BUSIBIICHHSI ii BITHOMEHHS 0 KOHKPETHOT
MapKH Y aHAJIOTTYHUX TOBapiB;

* giTKe (OPMYIIOBaHHS TOJIOBHOTO 1H(OpMAITiHHO-
ro MOBIJIOMJIEHHST — i7ei — ¥ po3poOka pexu-
CEpPCHKOTO 3aayMY;

* HaNKMCaHHS OPUTiHAJILHOTO CIIEHApI0, BiIOIp pe-
JKUCEPCHKUX MPHUUOMIB 1 3ac00iB BUPA3HOCTI;

* 3amnyck MaiiOyTHBOI moxii B iHGopMaIliifHUH Tpo-
cTip — pobora 31 3MI, 3anyueHHs napTHEPiB;

* TexHiuHe 3a0e3MCUCHHS i OpraHi3allis yrnpaBJiH-
HS YYaCHUKAMH.

OmpamioBaHHsl BHUIIE3a3HAYCHUX CKIATOBUX €
000B’SI3KOBUM TIPHU CTBOPEHHI CIEMIaTbHOT MOIT, aje
He € 3amopykoro ii ycmixy. ['omoBHa mpoOiema mpu
CTBOPCHHI CHeliabHOT ToAil (10 BOAHOYAC € 11 CyT-
HICHOIO BiJ3HAKOIO) TOJISTra€ B TOMY, IIOOHM 3MYyCHUTH
YYaCHUKIB MEPEKHUTH 1]Ie10, HE TPUHHATH ii 330BHI, a
CaMOCTIHHO 3reHepyBaTH, NPUBIACHUTH cO0i. J{71s 11bO-
TO peXKHUCEPY HEOOX1THO MPOHUKHYTH B XKUTTEBUH CBIT
JIFOJIMHY, 3aIIPOIIOHYBATH 17Ie10 — SK BIITYK Ha KUTTE-
By IpobiemMy, croci0 BupileHHs neBHuX norped. Hosi
TIPHUHITUITN TiSUTBHOCTI KOMIIaHii, siKi OyJIM OpieHTOBaH1
Ha B3aEMOJIIIO 1 33/I0BOJICHHS MOTPeO KIIIEHTIB, yIep-
nie Bu3HaumB [1. ®. [Ipykep. Ynepiie Oy mocTaBiieHi
MUTAHHS CTPATerid B3aeMOJIT 13 30BHIIIHIMH TPOMajI-
CHKHMU Ta IILOBUMH ayAUTOPISIMH, cepell AKux Oyna
BHJIIJICHA CTpATEris «COMIajJbHOT BiJMOBIAIBHOCTI

Oi3Hecy» [3: 28]. Ilisuime i ixei BimoOpaswiucs B
mobansHOMy gorosopi OOH y cuctemi kopropatus-
HOI couianbHOI BignosigansHocTi. ToOTO Oi3HEC € «CO-
[iaJIbHUM 1HCTUTYTOMY Ta «TYMaHITapHOIO OpraHizaiii-
€10», 1[0 MA€ HECTU MO3UTHBHUN BIUIMB HA PO3BHTOK
CYCIIIBCTBA 3arajioM Ta JIIOMHHU 30KpeMa. 3BaKaloum
Ha Taki TCHJEHIIi PO3BUTKY Oi3HeCy, Mmepea pexuce-
pOM crieriaibHOl Moii MOCTa€e I ONHE 3aBJaHHI —
YIPOBAKEHHSI KOMEPLiiHOT i/1e1 Mae OyTH COLiaIbHO
CIIPSIMOBAHUM.

CHibHI IHTEpPEeCH Ta CTHIIb KUTTS HUHI € CTIHKOI0
mw1aThopMoI0 Uit TOOYAOBU MiayiorTy i cTabiibHHUX,
TPHBAIUX BIJIHOCHH Kopropaiii Ta kimieHTiB. Criib-
Hi KOJIEKTUBHI I[IHHOCTI, MEPEXMUTI eMolii i yJacTb y
CIUTBHIN CTpaBi CIYTYIOTh MiJCTaBOIO CHUIBHOI i/1eH-
TUYHOCTI, MI>KOCOOMCTICHMX KOMYHIKaIiil 1 Apy»KHIX
BigHOcHH. Came 1e poOWTh HUHI CHeliaNbHY MOMAII0
JIOMIHYFOYHM CIT0COOOM MTOOYTOBHY B3aEMO/IIT 3 TPOMAa]I-
CHKUMHU Ta UIBOBUMH ayTUTOPISIMU.

BaxnmBo 3a3HaunTH, IO KOMEpLiiiHA CIIeIiaib-
Ha MOJis 37cOUIBIIOT0 HE Ma€e Ha METI Oe3rmocepeHe
OTpUMaHHS MPUOYTKY. [0TOBHOIO METOIO € CTBOPEHHS
MTO3UTUBHOTO IMIIKY KOMIaHii, TpaHCIIis 11 I[IHHOC-
Tel, MPOCYBaHHS MEBHOTO MPOAYKTY TOLIO. 3aJIEKHO
BiJl CIIPIMOBAHOCTI Ha IUTHOBI ayAMTOPIii, KOMEpPIliiHI
CTeLiabHi Mo/il MOXKHA MOAIINTY HA 30BHIIIHI Ta BHY-
TpimHi. /1o 30BHINIHIX HAJIEKATh KJIIEHTH 200 TOTCHITIH-
Hi KIIIEHTH KOMIIaHii, TapTHEpH, MPEACTABHUKU BIaId
Tomo. /o BHyTpilIHIX — yCi IpaIliBHUKH KOMIIaHii, 30-
Kpema 11 BIIACHUKH, aKI[IOHEPH, YIPABIIHCHKUN arapar.
Yacrime 3a Bce BHYTPIIIHSA KOPIOpaTHBHA ClIelialibHA
OISt Oyy€ThCs Ha OCHOBI pealibHOT MOJTiT, TAKOKO MOXKeE
OyTH, HaMpUKIAJA, PIYHUL 3aCHYBaHHS KOMIIaHii, M-
HapoIHe, JepxkaBHe a0o npodeciitHe cBATO. AJe rolo-
BHE 3aBJIaHHS PEKUCEpa IIPH CTBOPEHHI KOPIIOPATHBHOI
CHemnianbHOl oIl — 30BCIM HE PO3KPUTTS TEMH CBSITA,
a CTBOPEHHS OKPEMOi KOPIIOPaTUBHOI TEMH Ta BIIPOBA-
JOKEHHsI KoprioparuBHOi ifiei. To6To TonoBHe 3aBaaHHS
TaKoi CIeIliaabHOI TOMIl — penpe3eHTalis Kopropa-
TUBHOI 171€i, 3aHypeHHs1 B Hel. Pexxucep Oymye abo ko-
perye Bxe icHytounii Mi(, mo Bigobpaxae ¢inocodiro
koMmaHii. Yepe3 3aHypeHHS B KOPIOPATUBHUNA Mi() Bif-
OyBaeTbCsl 00’ €JTHAHHS KOJIEKTHBY, ITiATBEPIKECHHS CTa-
TYCy KOMIIaHii, TEMOHCTpaIlis ii BOKIUBUX 3700yTKiB.
[IpoBeneHHs KOPMOPATHBHOI CHEMiaNbHOI MOMii TAaKOXK
CIpHUSiE CTBOPEHHIO TIO3UTHBHOTO iMIJKY KEepIBHHUIITBA,
03HaHOMITIOE CHIBPOOITHHKIB 13 HOBMHAMM KOMIIaHii,
Oyaye npyxHto HeopMaiabHy atMocdepy B KOJICKTHBI.
HaiirosoBHime — Bci 3a3HaYeHi 3aBIAHHS BUPIIIYIOTh-
Csl Yepe3 CTBOPCHHs MEBHOTO EMOLIHHOTO CTaHy, IO
BOJIHOYAC BITIYBAIOTH YCl1 yYaCHUKH.

CriekTp 30BHIIIHIX KOMEPI[IHHUX CIeliadTbHuX
MOJIiA MICTHTh 0arato HampsMiB, cepell SKHX HaKIo-
MyJISPHIIAME € Tpe3eHTalii, KOHKYpPCH, SPMapKH,
eKCKypcii, AHI BIIKpUTHX JBepel, TeMaTH4YHi KBECTH,
0y-TI0Ka3H, KOH(pepeHIIii ToImo. 3BUYaiiHO, yCi BOHU
MOXYTbh ICHyBaTH caMmi Io co0i i He MaTu O3HaK cIie-
MiaTbHOT MOJIT, Ta IIKaBUMH JUIsI PO3DISAY Ta JOCIi-
JOKEHHS € (JOPMH, 1110 TPAaHC(HOPMYBAJIHCS B CIICIiallb-
Hy THofito, yBiOpaBmu Bci ii BmactuBocti. Came Taki
MIPUKJIAJH HAaBOAUTHMYTHCS HIDKYE.
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KomepiiiHa crieriaabHa MoJIis, SKa peali3oBy€Th-
cs 'y popmi (ecTuBaiio, TOCUTh YaCTO BHKOPHCTOBY-
€ThCS B PeXKHUCEPChKiil mpaktuili. Gopmar dectuBaito
nepeadauae OXOIUIEHHsS BEJMKOI KUIBKOCTI yYacCHHKIB
Ta MacoBHid ¢opmar camoi aii. 3anmopyka ycmixy Takoi
MoJIii — rpaMOTHE MOEHAHHS TBOPYUX Ta OpraHiza-
LIHUX CKJIAJIOBUX, JOIIIbHE BUKOPUCTAHHS PEXKUCE]-
CHKUX MPUAOMIB 1 BUPA3HUX 3aCc001B, HAHBAKIIMBIIIUM
i3 sIkX i Ha3Bat atMocdepy. [IpaBuibHO cTBOpEeHA
aTMoc(epa 3aHyproBaTHUME YYacHHKIB y CBIT OpeHIa,
a 1e 1 € oIHe 3 HANTOTOBHINIMX 3aBIaHb, IO ITOCTAE
nepen pexxucepom QecTUBANBHOI (popMu crieniaibHOT
nopii. HattuacTime o ¢popMy BUKOPHUCTOBYIOThH aBTO-
MOOGibHI KOMMOaHii. [X MeTa — OXONmHUTH BeTUKy Kilb-
KICTh CBOiX KIII€HTIB Ta 4epe3 TEBHY Jit0, 0 BHUKIIH-
KaruMe OCOOMCTI eMOIIiil 1 TepeXKUBaHHs, MiATBEPIUTH
a0o0 MABUIINTHU CTaTyC KOMIIaHii, 3aIy4YUTH YYaCHUKIB
JI0 HOBHX MOKYTIOK. HarmsimHuii mpukiax — mopivHui
nBoneHHUH pecruBanb «[loBepHEHHS Ha OATHKIBIIUHY
Saturn’ay, 110 TPOXOAMB HA TEPHUTOPIT 3aBOTY aBTOMO-
6inpHOI Kopropanii Saturn. Ha aBToM0OOiIEHOMY PUHKY
I Mapka TMo3uIlioBana cebe sIK HapoJHa, CIMEeiHa Ta
HamiiiHa. CaMe TOMy Ha (ecTHBalb 3alpOIITyBaJTUCS
BJIACHUKH aBTOMOOLTIB pa3oM i3 poanHor. OCHOBOIO
CIOXKETY CcTajla icTopis Tpo Te, K wieHu cim’i Saturn
MPUI3IATE 13 YCi€T KpaiHU «JIOIOMY» — TYJIH, JIe «Ha-
poxnmacs» ix MammHa. 3a 9ac (hEeCTHBANIO YIACHUKU
Opayii y4acTh y Pi3HOMAaHITHHX 3MaraHHsX: HallHOBi-
mui Saturn, HalcTapimmi, i3 HAHOUTBIIMM MPOOIroM,
HaWKpamui HapuC PO MaM’ATHY MO0, MEPESKUTY Y
3B’A3KY 31 CBO€I0 MammnHOI0. Ekckypcis 3aBogom Ta-
KOX TIEpPETBOpHIIACS Ha CIPaBXKHE IIOY, IPHCBIICHE
«HapomkeHHIo Saturn’a». Ha ¢ectuBani Oyma ctBo-
peHa Termia poarHHa atMocdepa, TpaaUIiifHIM CTajIo
HaBITh MPOBOJIUTH TaM BECIJUIS H 1HINI CiMEWHI CBsITA.
3aBepiryBaBcsl (pecTUBaiIb IHTEPAKTUBHOIO BHCTaBOIO
Mpo aBTOMOOUTBHUH JTyX Saturn’a, BOHA MiCTHJIA TaHII,
TiMHACTHKY, aBTOMOOLUJIbHE IOy, KaTaHHs HA POJUKAX,
KHUBY MY3HKY, BEIHKI €KpaHU, Ha SKi TPAHCITIOBAITUCS
¢inpMu mpo icTopiro Ta Qimocodio KOMMaHii TOMIO.
3akiH4yBajiacs BUCTaBa JIEMOHCTPAIIIEIO TIEPeBar 1bo-
T'0 aBTOMOOIJISI, HAPHUKIIA, OO MPOJEMOHCTPYBATH
CTIMKICTh TMOKPUTTA BiA MOAPSNHUH, My3UKaHTH BUKO-
PHUCTOBYBAJIM MAIlIMHY 3aMiCTh YIaPHUX IHCTPYMEHTIB,
a TAaHIIOPUCTH BUKOHYBAIU XopeorpadiuyHi KOMIIO3UIIi1
Oe3mocepeIHbO Ha Ky30Bi. TakuM YuHOM OyJu TOCSIT-
HYTi OCHOBHI 3aBJJaHHS pEXHCEpa: 3aHYPUTH CIIOXKH-
Baya y CBIT OpeHJa, copMyBaTu MO3UTHUBHHNA iMiIK
KOMIIaHil, Yepe3 eMOIliiHe CHpPUHHSATTA MoOyIyBaTH
aCoIlIaTUBHUU psjl «Saturn — HaAIMHUNA Ta TMPaKTHY-
HUI aBTOMOOIJIb JUTS BCIET POJTHHI.

Konkypc — ime omHa momyisipHa Ta HaiyHi-
BepcasipHiIa GopMa KOMEPIIHHOI creniaabHOi momuii.
KoHkypcr MOXyTh OyTH PI3HUMH 3a OpraHi3amiiHuM
MaciiTaboM Ta OXOIMJICHHSM ayJUTOopii, TOMY iX BHKO-
PHUCTOBYIOTh 1 MaJieHbKI KOMIIaHii, i CBITOBI OpeHH.
Jlesiki KOHKYpCH MPOXOAATH JIUIIE pa3, a IesKi CTaloTh
TpaJuIiiHUMHU, OAHMM 13 Takux € «HarionanpHUH
KOHKYpPC CKYJIBITYp 3 Oioro mwiay [1: 17]. 3amouar-
KOBaHUH 13 METOI0 MOMyJspu3alii 3BHYaifHOro Muia
0e3 OapBHUKIB cepell IiTeH Ta 0aTbKiB, e KOHKYPC

CTaB HE TUTbKU BI3HUTHOIO KapTKoro kommaHii P&G, a i
HaOyB HalliOHAJIBHOTO 3HaYeHHA. CKYIBNTYpPH CTBOPIO-
BaJIM IIKOJISIPi, OATHKU Ta BiJIOMi CKYJBIITOPH 3 PI3HUX
kyToukiB CILIA. A Haiikpalie 31 CTBOPEHOTO BiImpaB-
JISMM Ha HalioHasbHiI BucTaBku B Heo-Hopk Ta Mys3ei
0 BCi¥ KpaiHi, OTPUMYIOYH Mi>XKHApPOJHE BUCBITIICHHS
y 3MLI. ¥V npomy pasi pexucep 03HaYeHOI CreiabHOT
TOIIT 3a1isB Oe3J1iY MOIMUPEHUX MCUXOJIOTTYHUX MOTH-
BiB: €CTETHUYHICTh, KOHKYPEHIIiI0, KOJIEKTUBI3M (Oara-
TO CKYJIBITYp BHKOHYBAJHCS IMIKOJSIPAMU B TPyHax),
CaMOBHPa)XCHHS i, HE B OCTaHHIO Yepry, MaTepUHCHKI
nouyTTss. TakuM unHOM Oynna IOCSTHYTa OCHOBHA
MeTa — Y CBIIOMOCTI JiTeld MUJIO OiibIlie He cripuiiMa-
JIOCS BOPOTOM, a HaBIIaKH, aCOLIOBANIOCS 3 MO3UTHUB-
HIMH Bpa)XCHHSIMH, HAaCOJIOOI0, TBOPUICTIO. 3BUYAl-
HO, 0aTbKH KyMyBalld JiTSIM caMe 1€ MHJIO 1 KiJIbKIiCTh
MPO/IAXKIB 3pOCiia B IECATKU pasiB.

Oprani3ariis mpe3eHTarlii — OJIuH 13 Halmommpe-
HIilIKX 3aC001B JOHECTH 1H(POPMAIIiIO PO BUX1]l HOBOTO
IPOIYKTY IO CHOKKBada. Ta ajeko He BCl mpe3eHTaril
HaOyBalOTh O3HAK creriaiibHOi momii. [lepen pexuce-
pOM, IO CTBOPIOE KOMEPIIiiHY CHemialbHy MO0 Y
(hopMi mpe3eHTalrrii, MoCTalTh JABa OCHOBHI 3aBIaHHS:

* moOyayBaTH SCKpaBy, Bpaxamuy i, sKa
JEMOHCTPYBATHME BCi MEepeBard MPOIYKTY, IO
MIPE3EHTYETHCS;

* 3aIy4YUTH YYaCHHUKIB bi (o) ocobucroro
CIIBIEPEKUBAHHA Ta EMOLIHHOTO CHPUHHATTA
noOynoBaHoi Aii.

VY npoMy pasi BOaIHM MPUKIaIoM MOXKE CIyTyBa-
TH TIpe3eHTAallisl HOBOI Mojienli aBToMoOuIs Lexus, 1o
BinOymacs B JlonnoHi B motomy 2016 p. CrieHapiii npe-
3eHTallii, mo orpumMana Ha3By «The Life RX», 6yi0 mpo-
OYyMaHO TaKUM YHHOM, 00 aKIEHTYBaTH O0COOINBOCTI
npemianibHOTO Lexus RX. T'oCTi cTaim ronoBHUMH Te-
POSIMU 3aTPOTIOHOBAHOI Jii, 1 iM JOBOJUIIOCS MOCTIHHO
IMIPOBI3yBaTH, a MpoQecCiiiHi aKTOpH iM Y IILOMY ITifi-
rpaBanu [10]. ¥ poMy pa3i BaJIMBUM 3aBIaHHAM pe-
xucepa Oyno moOyayBaHHS CIIEHAPHO-PEKUCEPCHKOTO
xoxy — «Ilogopox y cBiT RX». Koxxuwuii emizon pos-
KpHUBaB ONHY 3 mepeBar «cBiTy RX». Tak, 3a cuenapi-
€M, TIKAIOYH BiJ] IEPECITiyBadiB, YAIAaCHHKHU PYXaIOThCS
3a JIa3epHUM BKa3iBHUKOM MO MMiJI3€MHUX JIa0ipuHTaxX
0aHKIBCHKOTO CXOBHINA, MPOOUPAIOTHCA MiXK TiraHT-
CBKUMH ayl10KOJIOHKaMH, CIPOEKTOBAHUMH 3a MOAO-
6oro akyctrmunux cuctem Lexus RX, 3zamazsars y RX,
mo0u BiZIpBaTHCA BiJ MOTOHI, a y (iHATI MPOXOIATH
YEpPBOHOIO JIOPIKKOIO B 015131 BiJl BIZIOMOTO MOJEINBEDPA,
BHKOHAHOMY B CTHII oOmmBKH canioHy RX. BimuyTn
TOBHE «3aHYPEHHs» B 3alPOIIOHOBaHI OOCTaBHHHU JO-
MTOMIT TIPaBUJIBLHO 3HAWJCHUN TEMIIOPUTM JIii — ydJac-
HUKaM JIOBEJIOCS MBUAKO MPUHMATH PILICHHS Ta JiSTH.
TinbkM TaKUM YUHOM BOHH MajH 3MOTY BiJipBaTHCS
BiJl MepeciniIyBaviB. Y CTBOPEHHI TEMIIOPUTMY 3HAYHY
poJb BiAirpaBago My3udHe O(OopMIIeHHS. 3 KOXKHHUM
MIPOMICHUM 3aBIAHHSAM MY3HKa IPHCKOPIOBANacs i Jry-
Hana ryyHime. Lle Hagamo 3MOru MpoOJEMOHCTPYBATH
BaXJIMBY O3HaKy KopuctyBada Lexus RX — 3matHicTh
IIBUJKO JISITH Ta BUXOIHUTH ITEPEMOXKIIEM 32 OyIb-SIKIX
o0ctaBuH. YepBoHA JOpiIXKKa, KOO HAYTh yYaCHUKH
HaIpPHKIHI BHCTaBH, TAKOX Oylla BUKOPHUCTAaHA PEXKH-
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CepoM SK CHMBOJI BH3HAHHA Ta ycmixy. ToOTo Irtomum-
Ha, 110 BUXOAWTH 13 IIbOTO aBTOMOOLIS, OE3CyMHIBHO,
yCIHiIIHA Ta BUJATHA.

Pexxucepam 1i€i mpe3eHTawii BAAIOCS 3aHYPHTH
IsI1adiB y CBIT OpeHJa, came BiI4yTH, a HE HPOCTO
moyyTH abo MoOa4YuTH BCi IepeBaru ToBapy, 1o Ipe-
3€HTYBaBCsA. CIMHMUN HENONIK CHeIiabHOI Mofii Ta-
Koro (opmary — He3HauHa KUTBKICTh aymuTOpii, sSKa
OXOILTIOEThCS. J[nst BupimeHHs 1iel nmpoOiemu Oyio
3po0JICHO HACTYIIHE: IMO-TiepIie, OUIBIICTh YYaCHUKIB
crienianbHoi Mofil OyJIM BCECBITHBO BIIOMHMH IpEI-
craBHUKamu 3MI, sKi MOTIM 1 PO3MOBCIOKYBANU iH-
¢dopmarriro mpo npeseHTairo. [lo-apyre, yes ais Oyna
3HATA MpodeCiiHIMU KiHOpEeKUCepaMH 1 3MOHTOBaHa
sK KiHOQ1imeM y ctrni JlxedimMca Bonma, mie i 3a y4ac-
TI0 Bijomoro aktopa Ixyna Jloy. Takum unHOM, criewi-
aJlbHA TIO/1ig MPUCBAYEHA BUXOAY HOBOI Mozenmi Lexus
OTpHUMaJia NIUPOKHIA pO3ToJioc, a aBToM0O1Is RX mouas
aCOIIIOBATHCA 3 PO3KIIIIIIO, 3IPKOBUM KHUTTSAM Ta B3i-
pIEM CTIUIIO 1 KPACH.

BucnoBku. Komepriiiini crienianbii momii HUHI
€ OJJHMM 13 HaMIi€BINIMX THCTPYMEHTIB 3B’SI3Ky KOp-
mopariii Ta OpeHAIB 31 CBOIMH MiJTLOBUMH ayJUTOPIs-
MU, KIi€eHTamu ¥ mpariBaukamu. CrieriaiabHi moaii €
HAWCHIBHIIINAM 1HCTPYMEHTOM 3 Tiepeaavi IiHHOCTEeH
Openna crnoxuBaueBi. CroxuBau 3700yBa€ MOXKIIHU-
BIiCTh Ha BJIACHOMY JIOCBIJli IEPEKOHATHCS B TIepeBarax
KOHKPETHOTO OpeHja 4i OKpeMoro ToBapy. Ko cre-
iaypHa MOJis MPAaBWIBHO CILUIAHOBAHA Ta Peaji3oBaHa,
il y4acHWKH BiJ4yBaTUMYTh TO3WTHBHI IEPEKHBAH-
Hsl, TIOB’si3aHi 3 OpEHIOM, IO 3a0e3MeYnTh KOMIaHil
TapHUIA IMIJDK Ta MMOBHY JIOSUTBHICTH CIIOKHBada. [Ipu
CTBOPEHHI KOMEPIIHUX CIemiabHUX TOJIill TOJOBHHU-
MU 3aBJIaHHSAMH PEXHCEPA €: pO3p0oOKa OPUTIHAILHOTO
PEKUACEPCHKOr0 3ayMy, CTBOPCHHS TakKOl KOHIICTIIT
Mmofii, sIka IOBHICTIO BiAMOBiJaTUME 3arajbHUM Ha-
mpsiMaM PO3BUTKY U imei OpeHza, TOYHE BIyYaHHS B
LTBOBY ayAUTOPiIO0, peTeIbHUN BiAOIp 1 TOEAHAHHS 3a-
co0iB XyMOKHBOI BUPA3HOCTI Ta CTBOPEHHS HEOOXiTHOT
atMocdepu. Pexucepy creniainbHOl moail ciia ypaxy-
BaTH, IO BCi 11 CKJIaOBI MalOTh OyTH OE3MocepeTHbO
MoB’s13aHi 3 OpeHaoM. Takuii mixin Ha3uBaeThes brand
experience i nepeadavae «IOBHE 3aHYPEHHS» CIIOXKH-
Baua y CBIT OpeHa. BaxuBuM TakoX € Te, 11O ITi]T 9ac
CHelianbHOI N0l Y4aCHUK He BiIuyBa€e NOTOKY iH(Op-
MAaIlifHUX Ta pEeKJIAMHUX MOBIIOMIICHb, HIXTO HAMIPSIMY
HE 3aKIMKAaEe HOro Jo KYMiBJIi TOBAapy. Y4YaCHHUKH, Ha-
BIIAKH, 3HAXOAATHCS B arMocdepi ysBHOI cBOOOIM, a
i7ies PO HEOOXiJHICTh CITOKUBAHHSI TOTO YH 1HIIIOTO
TOBapy AOHOCHUTHCS Yepe3 OCOOUCTI MepeKuBaHHs, 110
BUKITMKaHI YYaCTIO B SICKPaBii Aii.

IaTepec 10 KOMEpIIHHUX CHEIabHUX MO
3pOocCTae 3 KOXKHUM JHEM. | [ie BUKIMKAaHO Hacammepe.
THM, [0 BOHHU BIAMOBIIAIOTH BUMOTAM Yacy Ta peai-
sIM BCECBITHBOTO COLIIOKYJIBTYPHOTO CEPEIOBHINA, TT0-
TpebaM cydacHoi JrofauHU. [lepeBaHTaxeHa pi3HOMa-
HITHOIO 1 4acTO CyNMepewInBo0 iH(OPMALI€IO JIIOANHA
crpuiiMae Ha Bipy TUIBKH Te, IIIO MEPEeKUiIa Ha Biac-
HOMY JIOCBiJli, B TIaM’SATi 3aJIMIIA€THCS BiT4yTe, a HE
no0OayeHe 4 mouyte. Y MbOMY CEHCi creliajibHa Mo-
Ilisi — OJWH 13 Halle(PeKTUBHIMINX Ta MOBHICTIO BiJIMO-

BiJTHMX IO I[MX BUMOT 1HCTPYMECHT. Horo BHKOPHUCTaH-
Hsl HaJIa€ KOMIIaHISIM MOXUIMBOCTI MO0y yBaTH A0BipYi
Ta MILHI BITHOCUHM 31 CIIOKUBAYEM.

[epcnekTHBY MOAAJBIIMX JOCTIIKEHb. Y T0-
JAITBIIOMY TUIAHYETHCS pO3pO0OKa PEKUCEPCHKHX 3acal
y poOoTi HaJ OKpeMHMH (opMaMH KOMEPIIHHUX CIie-
iaJabHUX MOMIN.
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