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Mypawrko M. B. 36’a30k o3eyuysannsa i3 3acoéamu
eupasnocmi amnimauii 'y eideo-pexnami. Cmamms
npucesyena po3ensioy aHimMayiinoi eupasnocmi y mo-
VUH-OU3QiHI 3a 00NOMO20I0 38YKY HA NPUKIAdi 8ideo-
pexaamu. 'Y cmammi po3enaHymo OyMKu OOCHIOHUKIE
3 021510y npobremu QopmMySaHHs 36 A3KY 36YKy ma 00-
pazy y peknami. Busnaueno munu ayoiaibHo2o cynpo-
600Y, AKUL UKOPUCTNOBYEMbCS 8 PEKNAMHUX POTUKAX:
MY3UdHUL oH, 3aKadposuil 2010¢ OUKMopa abo npsama
Mo8a akmopie, uiymose nanognenis. Onucano cnocoou
i nputioMu GUKOPUCMANHS 36YKY OJIsL MIHU OUHAMIKU Gi-
3yaneHoeo psaody. Budinena sasxciusicmos cunxponizayii,
SIKA NOBUHHA NIOKPeCI08amu aniMayitinull 8i3yaibHULl
PpA0. Busnaueni nacmynmi achekmu 36yKy y peKiamHux
POTUKAX, WO BNAUBAIOMb HA NIOCEIOOMICMb — CUHe-
cmesisi ma annepyenyis. Jlogedeno, wo My3uKa 6niu-
8a€ HA NOBEOIHKY NOKYNYA. 3a NIOCYMKAMU OOCTIOMNHCEH-
HSL 3A3HAYEHO, WO PUMMY MeL00ii NiONopsioOKo8yEmvCs
8I3yanbHULl psiO; aydio NIOKPecioe eMOYiliHy CKIado8y
i MOdICe gU3HAUAMU YINbOBY AYOUMOPIIo, KYIbMypy, 4ac
ma eeocpahito aHimayiunoi pexiamu, 38yK08020 00pas
PeKNamMu nOAAAE Y SPAHUYHIL IAKOHIYHOCMI U1l MAKCU-
ManbHitl ingopmamuernocmi.

Knrouosi cnosa: 36yx, pexiammuii poaux, My3uKd, wiym,
OUKMOp, aHiMayis.

Mypawrko M. B. Céaszb 036yuueanusn co cpeocmea-
MU 6bIPAZUMENbHOCIU AHUMAYUU 6 8UOe0-DeKTIame.
Cmamusa noceswena paccmMompenuio aHuMayuoHHou
BbIPASUMENTLHOCIMU 6  MOYWH-OU3AtiHe ¢ NOMOWbIO
38YKA HA npumepe 6udeo-pexiamvl. B cmamve pac-
CMOmpeHbl MHeHUs ucciedosamenell, Y4umoleds npo-
bremvl hopmuposanus césa3u 36yKa u obpasa 6 pexia-
me. Onpeodenenvt munvl ayouaibHO20 CONPOBONHCOCHUS,
KOMOpblll UCHONb3YEMCS 8 PEKIAMHbBIX POIUKAX: MY3bl-
KAbHbIU (DOH, 3aKA0POBbLIL 20710C OUKMOPA UNU NPAMASL
peub akmepos, wymogoe Hanonuenue. Onucansvl cno-
CoObl U npUeMbl UCNONb30BAHUS 36VKA OIS USMEHEHUs
OUHAMUKU 8U3YATIbHO20 psida. Bvldenennas eadcrnocmo
CUHXDOHU3AYUU, KOMOPAZL OOIHCHA NOOUEPKUBAMb AHU-
MayuonHwlll 8u3yanbHulil paod. Onpedenenvl ciedyioujue
acnekmul 36YKa 6 PEKNAMHbIX POTUKAX, GUAIOUUE HA
noOCco3HaHue — cuHecmesus u annepyenyus. /Jokasa-
HO, Ymo MY3blKa 61usem Ha nogedeHue NOKynamens.
Ilo umoeam uccredosanus ommeyero, 4mo pummy me-
J00UU NOOYUHAEMCS BU3YANbHBIL PO, AyOUO noouep-
Kueaem 3MOYUOHANLHYIO COCMABIAIOWYIO U MOJCem
onpeoensims yenesylo ayoumopuio, Kyibhmypy, 6pems u
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2eoepaguio aHUMayUOHHOL peKiambl, 36yKo6ol oopa3
PEKIambl 3aKII0UAEMCSL 8 NPEOebHOU IAKOHUYHOCIU U
MAKCUMATLHOU UHDOPMAMUBHOCTIU.
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Murashko M. Communication between the sound and
the means of animation expression in video advertis-
ing. Background. Today sound always used in com-
mercials. Except when advertising is broadcast video
as a background image during presentations, confer-
ences or forums. However, the team of creators, design-
ers and composers or sound producers, have resorted
to different combinations of sounds — melody, voice,
sound effects — combining them or selecting one thing.
Sometimes, when developers create commercials, the
decision about time and cases, different types of sound
techniques adopted without reason. This happens due
to lack of knowledge of the impact of relationships be-
tween sound and animation in commercials. The image
of the product, which advertised to consumers, custom-
ers, partners and the electorate, made up of many com-
ponents — from graphic concept of corporate identity
brand image to CEO. Not the last role in the formation
of the image plays musical side and sounds. In recent
years in worldwide, audio image, that experts call au-
dio-style, become as an existing phenomenon. Adver-
tising agencies involved in its development. However,
sound in animation and advertising creates not only an
image, but also works at increasing the visual expres-
siveness video.

Objectives. Purpose of the article — to analyze the
degree of dependence of animation based on sound
analysis of commercials, theoretical and applied re-
search. Output main components of sound of animated
commercials, highlight their main features and char-
acteristics.

Results. Despite the fact that through hearing person
perceives only about 20% of the information that comes
to it, the sound — this is the factor which impact cannot
avoid any person. You do not look at the TV screen
during a commercial break or even go to another room,
but maybe it does not hear the audio series (music or
text). However, in combination with the visual image
and sound musical influences range the viewer on a
subconscious level.

Several audio elements in advertising, particularly
in combined, has inform and emotional level. These
emotions create associative reactions, which forming
a sound image for a viewer. In advertising, there are
many research devoted to role of sound in the creation
of the advertising image. Thus, the analysis of the
specificity sound image advertising, which consists in
the maximum marginal brevity and informative. The
advertising image must capture the intense attention,
be aimed at forming positive emotional reactions of
consumers to relate potential association with the
qualities and properties advertised objects and others.
Scientists pay attention to the mechanisms of perception
accounted required when creating a sound image.
For example, most forms of audiovisual advertising
effectiveness due synesthesia — specific property
perception, based on sensory connections.

The impact of sound in the context of advertising
associated with an apperception. Apperception means
sensations perceived by consciousness. For example, if
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you hear the sound around us shaking our ear eardrum,
but in our minds, the sound does not come, then there
is a simple perception. When we turn our attention
to it and consciously hear it, then we have the fact of
apperception. Therefore, apperception - the conscious
perception of known sensory impression and it is the
shift from impression to recognition.

One way of influence of the ad - music. The first chords
of musical screensaver in advertising should already
involve the viewer. Most memorable fun, playful
music, and classical influences positively. To advertise
important means of musical expression such as melody,
harmony, rhythm, tempo, harmony, register, timbre,
etc., each of which has the potential to transfer music
meaning of the text.

Music is a powerful way to influence the subconscious
mind and human behavior at its issues and certain
social processes. The basis for stable audio component
may be the style of a certain piece of music or
composition specially written directly associated with
the company or with a certain brand, a trademark,
type of product, person and so on. This arrangement,
in turn, consists of quite distinct elements, which used
separately. These include the general nature of sound
- timbre, texture, genre, style points; well recognizable
melody associated with the advertising slogan or text or
worded by company name, brand and so on. Separated
from this building short motive used as a jingle — a
short segment of branded music that often sounds the
end of the video. This jingle is not melody, but it simply
can be a certain characteristic noise.

Sound effects advertisers called street, industrial
and other noises that constantly surround man in
reality. Sound effects in television, radio, movies and
commercials helping people immerse themselves in the
right atmosphere to feel not detached viewer, but little
by participating in the events that occur.

Conclusions. Advertising is a difficult genre. Like any
work of art, it is a unique creation with his figurative
and symbolic system. Creating advertising comes
down to the use of certain methods of influence. The
question of effectiveness of advertising is difficult and
creative. However, the main thing that should be noted
- it highlights that audiovisual range and dictates the
dynamics for the entire video. That melody or rhythm,
which creates noise obeys visual range, and thus
created certain impressions and emotions. The main
elements of sound for advertising is background music,
speaker’s voice or actor’s voices, noise content. Sound,
including music and speaker, emphasize visual range
and dynamics dictated by synchronizing strikes in
melodies with accents in animation. Audio highlights
emotional component of advertising animation and
even defines a target audience when used melody
or sounds characteristic a certain culture, time and
geography. The important things for audio is sound
effects that complement the impressions of the video.
They help or immerse the viewer into the atmosphere
of the city, or rooms, or create futuristic background
around the viewer. Some projects could use only one
type of sound for increasing the expressiveness of visual
range.

Keywords: audio, commercials, music, sound, speaker,
animation.
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IocTanoBka mpodaemMu. CbOTOIHI y pEKIaMHUX
BiJICO 3aBXJM BHKOPUCTOBYETHCS 3BYKOBHI CYTPOBI,
OKpIM THX BUTAJIKIB, KOJH PEKJIAMHE BiJIeO TPaHCIIIO-
€TbcA AK (POHOBE 300pakeHHs MiJl 4ac Mpe3eHTalii,
koH(pepeHuid adbo ¢opymis. IIpore TBOpui y BUIIAAL
KOMaHJIM 3 JHU3aiHEepiB Ta KOMIIO3UTOPIB, a00 3BYKO-
pexucepiB, IPUOIrarOTh 0 PI3HUX KOMOIHAIIH 3BYKY
— MEIoJlisl, TOJIOC, ITYMOBI €()EKTH — MOETHYIOUH 1X
YW OOMPAIOYH MOCh OfHE. [HOMI pillleHHs PO Te KON
came, y sSIKUX BHIIQJIKaX IPH CTBOPCHHI PEKIIAMHUX aHi-
MalifHuX (iIbMiB BAPTO BUKOPUCTOBYBATH Ti UM iHIII
3BYKOBI MPHAOMH, MPUUMAIOTHCS PO3pOOHUKaMHU Oe3-
mizcraBHo. Lle TpamseTbes yepe3 HeJOCTATHIO BUBYC-
HICTh BIUIMBY 3QJIGKHOCTEH MK 3BYKOM Ta aHIMAIIIE0
B PEKJIaMHHX POJIHKaX.

3B’530K 3 HAYYHMMHM Ta NPAKTHYHUMH 3a-
BIaHHAMMU. JIOCHi/PKEHHS TPOBEJCHE 3TiIHO TeMi
«Bi3yanpHa MOBa Ta IPHUHIUIIKA MOYIIIH-IU3alHY B pe-
KIIaMmi», 3aTBepipkeHOoi BueHoro panoro XapKiBCHKOI
JIepKaBHOI aKajieMii TU3aifHy 1 MUCTEIITB Ha 3aciliaHHi
kadenapu JJICBK (ITpotokoa Ne 9 Bix 13.01.12).

AKTyaJIbHICTh MPOBeIEeHUX AocaiTKeHb. O0pa3
MPOAYKTY, IO PEKIIAMYETHCS JUISI CIIOXKUBAYIB, KITIEHTIB,
MAapTHEPIB, ENEKTOpaTy, CKIAAEThes 3 0araTbox CKia-
JIOBHX — BiJ TpadivHOT KOHIIEMIIT (ipMOBOTO CTHIIIO
Openy 10 00pa3y reHepaJbHOTO JUPEKTOpa KOMIIaHii.
He ocrannro ponb y ¢opmyBaHHI 1mboTo 00pasy ado
IMIZDKy Bifirpae i 3Byko-My3u4yHa CTOpoHa. B octanHi
POKH y BChOMY CBITi 3BYKOBHUH 00pa3, kil (axiBii
HA3UBAIOTh ayIUOCTUIIEM, ABIISIE COOOI0 pealbHO iCHY-
foUe SABUIIEC, i PEKJIAMHI areHTCTBa 3aiMaloThCsl HOTO
po3po0Okoto. TIpoTe 3ByKkOBHI CYMpOBiN y aHIMAIiHHIHA
pexiIaMi He TUTBKH CTBOPIOE 00pa3, alie i mparfroe Ha
MiJIBUIIICHHS Bi3yaJIbHOT BUPA3HOCTI POJIUKY.

Mera cratTi. [IpoaHanizyBaTu CTyMmiHb 3aleX-
HOCTI aHiMalii BiJi 3ByKOBOTO CYIpOBOAY Ha MiJCTaBi
aHalli3y pEeKJIaMHUX POJUKIB, TEOPETHYHUX Ta TPH-
KIJIQJHUX JIOCHIJPKeHb. BUBECTH rOJOBHI CKJIaJIOB1 3BY-
KOBOTO CYIPOBOJY aHIMalilHUX PEKIaMHHUX POJIHKIB,
BUJUTUTH X TOJIOBHI OCOOIMBOCTI Ta XapaKTEPUCTHKH.

AHaJii3 nonepeaHix gocjaigieHb i myomikamiii.
3icraBneHHa 00pa3iB — OCHOBHE 3aBIaHHS PO3Ili3Ha-
BaHHS. Y pI3HUX 3aBJaHHIX 00pa3y MPHUIHCYIOTH Pi3-
HUH 3MicT. BiH BH3HAYa€ThCS THUM, SKI XapaKTEPUCTH-
KM 00’€KTa BXOJSATH B OIUC 00pa3sy, Kl po3yMOBHH
amapar BUKOPHUCTOBYE AJis onucy 06’ exTa. Yum Oinblie
YHCIIO BIACTHBOCTEH 1 sIKOCTEH 00’ €KTa BiI0OpaKEHO B
00pas3i po3MIHYTOro 00’ €KTa, TUM MOBHIILIE OMTUC, THM
MOBHiIe 00pa3 xapakTepusye 00’€KT. Anie 00’€KT 3a-
BXKIM Oaratiuii onucy. Hanpukian, monuHa Mosxe Iie-
penatu CriBpO3MOBHUKY OIHC JKUBOICHOTO TIOJIOTHA,
aje o0pas, 1110 BUHUKAE Y CBIJIOMOCTI CITIBpO3MOBHUKA,
Oyzne OinHimMM 3a BpaxkeHHs (00pa3), CTBOpEHE CaMHUM
COPUHHATTAM KapTuHH [6: 20].

My3¥HKa BIUTHBA€E Ha MOBEAIHKY IMOKYMIsA. BUHSAT-
KOBA POJb CIYXOBOTO CIIPHUHSTTS HATOJIOUIYETHCS B
JOCITDKEHHIX €(QEeKTUBHOCTI Iii pPeKIIaMHHX 3aco0iB
Ha ayAUTOpil0. AHDIIKHCHKI COLIOJIOrM BHBYAIU IPO-
O1eMy 3amam’sITOBYBaHHs PEKIaMH KIFOYOBUMH KaHa-
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JIAMU CTIPUHHSATTS, 3pOOMIIN BUCHOBOK TIPO NMPAKTHIHY
PIBHICTH Bi3yaJbHOTO Ta CIIyXOBOTO (DAKTOPIB CIIPHIA-
HATTA. Uepes 3ByKOBUil BIUIMB YYACHUKU CKCTICPUMEH-
Ty 3MOIJIM 3amam’siTaty i BinrBoputu 70 % peknamMHOi
iHpopmaii, a yepes BizyanbHuid — 72 %. Haitedex-
TUBHIIIMM CTaB OJJHOYACHHH BIUTUB Bi3yaJIbHOTO Ta ay-
nmianeHOTO psiniB (86 %) [7].

TakuM YWHOM, BHII BIJJIIJIM CIIYXOBOI CUCTEMH
BUPOOJISAIOTh YTPYINOBaHHs 3BYKOBOi iH(opMarlii, 1mo
HaAIAIIIa — K TOCTiIOBHY (BU3HAYAIOYH PO3MOILNT 32
9acoM 3BYKOBHUX KOMIIOHCHT B paMKaX OJJHOTO 3BYKO-
BOTO MOTOKY), TaK i mapajeibHa (BUAUISIOUYHA 4acTOT-
Hi KOMIIOHEHTH, MPUCYTHI 1 3MIHIOIOUUCS OTHOYACHO).
Kpim Toro, Mo30Kk Bech 4ac MPOBOAWUTH MOPIBHSHHS
3BYKOBOI iH(OpMaIlii, 1110 HaAiiIIa 13 3aNUCAHUMU B
Mpoleci HaBYaHHs y HHOTO B MaM’sTi «3BYKOBUMH 00-
pasamm» (remranst-paxtop). [lopiBHIOIOUM MOEHAH-
HS 3BYKOBHUX IOTOKIB, 1[0 HATINILIA 3 HassBHUMH 00-
pa3amu, JIIOIWHA YU JIETKO 1eHTU(IKYE TX, SKIIO BOHU
30IrafoThCs 3 UMK 00pa3aMu, a00 MPHITUCYE iM SIKICh
0CO0JIMBI BIACTUBOCTI Y Pa3i HEMOBHOTO 30iry (Hampu-
KJ1aJl, IPU3HAYa€ BipTyalbHY BUCOTY TOHY y 3By4aHHIi
n3BoHiB) [3].

HaiiBaxIMBIUiT MOMEHT HACTIIBKH K MPSIMO
BIUIMBa€ Ha ¢()EKTUBHICTh BIUIMBY 3BYKY B KOHTEKCTI
PEKJIIAMHOTO IIIJIOTO, TIOB’S3aHUI 13 3arajbHOI0 3aKO-
HOMIpHICTIO — BIUTMBOM JOCBily Ha cripuitHATTS. Llei
ACIIEKT HE MEHIII BaXKJIMBUI, OCKUIIBKH TPOSICHIOE, SIKUM
YHHOM 32 JIOIIOMOTOI0 3BYKY MOXKJIMBO JOCSTTH MaK-
CUMAITbHO €(eKTy ICHUXOJIOTIYHOTO BIUIMBY, IiBECTH
MiJICBIIOMICTb JI0 (hOPMYBaHHS KYIiBEJIBHOTO IHTEPECY
[8: 169].

Buxiial 0CHOBHOTO Martepiajy TOCTiT:KeHHS.
Hespaxkatouu Ha Te, 110 3a JOMOMOTOIO CIIyXY JIFOAWHA
cripuiimae nmme 6mu3bko 20 % iHdopMmarii, mo Haa-
XOJIUTh JI0 HEl, 3ByK — IIe came TOH (haKkTop, BILTHBY
SIKOTO JTIOINHA HE MOXE YHUKHYTH. Tak MOXKHA HE -
BHTHCS Ha €KpaH TeleBi3opa i yac peKJIaMHOI nay3u
a0o B3araii MiTU B iHIY KIMHATY, ajleé He MOKJIMBO MPH
IBOMY HE YYTH 3BYKOBOTO DAy (TEKCTOBOrO abo My-
3UYHOT0). AJie B KOMOiHaIii 3 Bi3yaJlbHOIO KapTHHKOIO
3BYKO-MY3WYHHUH psill BIDIMBAE Ha TIsIava Ha ITiICBII0-
MOMY PiBHI.

bynyun ¢opmMor0 MapKeTHHTOBHX KOMYHIKAITiH,
pexinaMa siBise cob0r0 BaXXIMBY cepy JIONCHKOI Mi-
SIIBHOCTI. PekilaMHi TBOpPH CIIy>KaTh IOTY)XKHHUM 3a-
co0OM KYNBTYPHOTO BIUIMBY Ha JIOAHHY, (HOPMYIOTH
HAOro CMaKH 1 MpiopUTETH. 3BYK Biirpa€e BaXIJIUBY POIb
y Halpi3HOMaHITHIINX BUAaX pekinamu. Taki epekTus-
Hi 3aco0W TONIMPEHHS peKiaMHoi iHdopMmarii, sk pa-
nio 1 Th, Hemucnumi 6e3 3BykoBOro psany B3araii. Llym
MUJIOCOCA, JKBABO BCMOKTYHOUOTO IHJI, «MEJIOMiAHE)»
JBUWOKYIAHHS KABOMOJIKM HOBOi MOJIEIi, MUBO, 110 3 IIH-
MIHHSAM HAMOBHIOE Oa)kaHy y CIEKY CKISTHKY, J3BiH
KEJIMXIB, BHPOOJICHUX 3 BHCOKOSKICHOTO KPHIITAIO.
Pi3HOMaHITHICTh 1 BHWHaXiJUIMBICTh Y BHUKOPHCTaHHI
LLOTO STy 3ByYaHb O€3MEXKHA 1 MOBHICTIO 3aJICHKUTh
BiJl KOHKPETHOT'O PEKJIaMHOTO 3aBJaHHs, 00paHoro 00-
pa3Horo pillleHHs, CMaKy 1 TOYyTTS MipH aBTOpa peKia-
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Mu. [ToniOHI 3BYKOBI MJIACTH MOXYTh BHKOPHCTOBYBa-
THCSI aBTOHOMHO, aJie YacTilie BOYTOBYIOThHCS B OLIBII
CKJIQJIHMI 3BYKOBUH KOHTEKCT, IO MOEIHYE iX 31 CJO-
BOM 1 MY3HKOIO.

IIpoektr «Pe3onanc» 2012 noogute me [18].
Moro crBopmin mu3aiinepn 3 Ginbm Hik 30 cTymiii.
BiH Hao4YHO JEMOHCTPYE B3a€EMOJII0 3BYKY Ta Kap-
THHKH (pHc. 2). OiTbM MOIICHUI Ha OKpeMi IIMATKA
1 B KO)KHOMY 3 HHUX MOKa3yloThcs abcTpakTHi (hopmu,
AKi pyXaroThes, 1 KokeH iXHil pyx abo Tpancdopmartis
CHHXPOHHO MiJKPECIIOIOThCS HE3BHUYAWHUMHU IITYY-
HUMHM 3BYKaMU. II¢ HE MeJIOIis, a ()OHOBHH CyNpPOBI,
1 KO)KHA Taka rapa BHKIIMKA€E NIEBHI €MOIlii, BiJl HAPYTH
JIO BIJIpasy i CTpaxy.

Befinapcekuit mpoekt 2015 crynii «Zimoun»
JEMOHCTPY€E MOXUIMBICTh PI3HOMAaHITHHX MPEIMETIB
BuAaBaTi puTMiuHi 3Byku [20]. Lle aexinbka iHcTamns-
1ilf, B IKAX Ha HATKaX MPHB’s3aHi KYJIbKH, HaJYKA
Ta iHmi 00’exTH (puc. 3). HUTOYKU pyxaroThes 3 MeB-
HUM 1HTEpBaJOM ab0 TepeCyBalOThCSA IO TPAEKTOPIT
OPUBOASYM B PyX MPHKPIICHI IO HHUX HPEIAMETH.
I[e BUJIA€ 3BYKU, SIKi IIEPETBOPIOIOTHCS HA 3arajibHUIl
piBHOMipHU (OHOBHI 3BYK.

Enementn aymiopsny B pekiami, OCOOTHBHM
YHHOM 00’ €JIHaHI B CHCTEMY, «iHGOPMYIOTb» Ha eMO-
ifHOMY piBHI, eMOIIii X, TTOPOXKYIOUH aCOIiaTUBHI
peaxuii, GopMyOTh y Tiggaya 3ByKOBUH oOpa3. Y pe-
KJIaMi iCHy€e 4uMalo poOiT, IPUCBSIUYEHUX POJIi 3BYKY
B CTBOPEHHI pekiaMHOro obpasy. Tak, po3misgaeTbes
cnenrdika 3ByKOBOTO 00pa3y pEeKJIaMH, SKa MOJISTae
y TpaHWUYHIN JIAKOHIYHOCTI ¥ MakcuMalbHiN iHDOp-
MaTUBHOCTI. PexiaMHuii 00pa3 MOBHMHEH IHTCHCHBHO
(ikcyBatu yBary, OyTH HaliieHUM Ha (GopMyBaHHS
MO3UTUBHUX EMOLIWHUX peakliil croxuBaya, CIiB-
BIIHOCHUTH MOXJIMBI acolyamnii 3 SIKOCTSIMH 1 BJIACTHU-
BOCTSIMH PEKJIAMOBaHUX O0’€KTIB 1 iH. Y Tenepekiami
«Hellmann's — It s Time for Real» piBaul puTM (HOHO-
BOT My3HKH B HECHIITHOMY TEMITI CTBOPIOE 3arallbHUI
KoM(OpPTHHIA eMOLIHUN HACTPid, IPUBHOCHUTD BiIUYT-
T TO3UTUBY (pHcC. 4). Bee 11e iie B yHICOH 3 Tacjiom pe-
knamu: «lx coromenns» [13]. ¥V peknaMHOMY posuKy
«Panasonic Eluga Waterproof», ctBopeHoMy B bepii-
Hi cryaieto Sehsucht B 2013 pori, cwiibHa 1 eHepriliHa
(hoHOBA MEJIOIS MIAKPECIIOE MEPEXOIU MIXK CIICHAMHU
(puc. 5). BoHa CHHXpOHI3YETbCS 3 pyXaMHu TaHIIOPUC-
TiB, 1 CTBOPIOE MTO3UTUBHE BpaXXEHHS CUJIH 1 Kpacu [17].

Bueni 3BepTaloTh yBary Ha MEXaHIi3MH CIIpHIi-
HATTS, OOJIK SIKMX HEOOXIMHWI MPH CTBOPEHHI 3BYKO-
BOoro o0Opa3y. Hampukian, Benuka pe3yibTaTHBHICTD
ayioBi3yallbHUX (HOPM PEKIIaMHU TIOSICHIOETHCS CHHe-
cre3iel0 — creunivyHOW BIACTUBICTIO CIPUHHATT,
IO CIIHPAETHCA HAa MDKYYTTEBI 3B A3KH (OyIbKaHHS
HAJIMBAIOTh B CTakaH Hamow B peknami Coca-Cola Bu-
KJIMKA€E CIpary).

[Ipuknagom sickpaBoi CHHeECTE3ii, IO BUKIMKAE
MEBHI TOYYTTSA, CIYKATh PEKIAMHUU aHIMaIliiHAN
¢bineM i yinciB «Lays» 2015 Bix MibKHApOAHOI CTY-
nii PSYOP [14]. Y ponuky My 6a4uMO aHiMalitHOro
MepPCOHaKa, BENHUKY KAPTOIUIMHY B MAJIBTI U Kalekoci,
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II0 KYITy€ JUISl CBOET NIBYMHH B PEaTbHOMY CylepMap-
keTi vincu (puc. 6). Konu niBunHa mepcoHa)a Mmoyu-
Ha€ XPYCTITH YillcaMH B MalllMHi, 3BYK CaMOro Xpyc-
KOTY BUKJIMKA€ y TJIsjada MEeBHI acomiamii i 0akaHHs
3’icT cHek. KpiM Toro, Take BiUyTTs HE € 3arajibHUM,
SIK BIIYTTS TOJIOMY, a MIANTYMOBKA TPAIIOE caMe Ha
CIIPUHHSATTS YiICiB, SKi MAIOTh 0COOIMBUH 3BYK.
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Sk sBuIe MOOYTOBOI KYIBTYpH, peKiiamMa TOBH-
HHa amleioBaTé JOCTYIHUMH BEIMKHM TPyIaM JIrofnen
o0pazaMu — CJIOBECHUMH, Bi3yaJlbHUMH i CIyXOBUMHU.
My3uyHa iHTOHAILisl pOOMTH MOBHY IHTOHALIIO OiNIbII
penbedHO0, miaKpecroe ii BupasHicTs. Cuiia BILHBY
3BYKY B KOHTEKCTi PEKIIaMHOTO I[iJIOTO TIOB’si3aHa 3 arl-
nepuenuicro. ATMMEPICIIis 03HAYa€ BiTIyTTI, BKE

OPREGe L

Puc. 1. Animayiinut pexiamnuti inem «3M — 38yxo6ast onnay

Puc. 2. Animayitinuil pexiamnuii inem « Pezonancy
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Puc. 4. Anivayitinuti pexiamnuti pinem «Hellmann’s — It’s Time for Real»
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Puc. 6. Animayiinuil pexiamuuii pinom «Lays»
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Puc. 8. Anivayiiinuii pexnamuuii pinem « DynaBytes»
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Puc. 10. Animayitinuii pexnamuuii @inom « HBO Ident Chinesey
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Puc. 12. Animayitinuii pexnamuuii ¢inem « Magnum pint — a twist to perfectiony
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Puc. 14. Animayitinuii pexnamnuii gpinom «Swatch Creart — Grems»
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crpuitHsTe cBioMicTio. Tak, HAPUKIIA, SIKIIO JTyHAr0-
Yuid TOONM3Y HAC 3BYK MoTpscae OapabaHHy MEPETHHKY
HAIIIOTO ByXa, aJie 10 HaIlIoi CBIIOMOCTI 1IeH 3BYK HE J10-
XOJUTh, TOMI Ma€ Miclie MPOCTa MepLELisl; KOJIU X MU
3BEpPTAEMO Ha HHOTO CBOIO YBary i CBiIoOMO HOro 4yemo,
TOJI MaeMO (hakT armeprenIii; TOMy armeprentis —
CBIZIOME CIPUHAHSITTS BiJJOMOTO YUYTTEBOTO Bpa)KCHHS 1
€ TIepPEeXOJIOM Bijl BpPXKCHHS 0 Mi3HABAHHS.

TakuM YMHOM ammeprenilis MPOsIBISETHCSI B PO-
ooti 2012 «DiGi Birds» Big mamanziiicekoi cTymil
Eyebelieve [10]. YV 1eHTpi CrOKETy MOJIOIUHN YOJIOBIK,
SIKMH TIOMIIIIEHUH B aHIMAaIIHHY cepely, O IMITy€ PH-
poxy (puc. 7). CrioyaTky MH 6a4uMO TIPOCTO SICKPABHHA
COHSYHUH JICHb, HAIIOBHEHUI MPUPOIHIMH 3BYKAMH.
I TinbKM KONIU B KaJpi 3’SBISFOTHCS MITaXU, MU 3BEepTa-
€MO yBary Ha ix meOeTaHHs, 1 Jali 0 KIiHISI BChOTO
aHiMaLiiHOTO peKIaMHOro (PUTEMY IIsSAa4 yCBigoMiIe-
HO CTESKHTH 33 NTAIIMHAM T'OMOHOM, TOMY IIO SICKpaBi
KOJBOPOBI NITaX! € OJHUMH 3 TOIOBHUX T'€POiB BCHOTO
ponmka. TakiuM YHHOM 3BYK B POJIUKY BIUTMBA€E Ha CBi-
JIOMICTb 1 B JISSIKOMY POJIi YIIPaBIIsi€ HEIO.

OpuH 13 3ac00iB BIUIMBY B peKjiamMi — MY3HKa.
[Nepmri akopau My3U4YHOI 3aCTaBKH B pekjiami OBUHHI
BXKe 3aIyJaTd misgada. HaiOinbime 3amam’sTOBy€ThCS
Becela, IpaiiinBa My3HKa, TO3UTHUBHO BIUIMBAE 1 Kila-
CHYHA.

Hus pexknamu 3HauMMi Taki 3acobu My3WYHOI
BHPA3HOCTI, SIK MEJIOJis, JIaJ, PUTM, TEMII, TaPMOHIs,
perictp, TeMOp Ta iHIII, KOXKEH 3 SIKUX BOJIOJIE MOTCH-
MIHHIMH MO>JIMBOCTSIMU B TIepe/iadi CeHCY MY3UYHO-
IO TEKCTY. 3ByKOBHH CYIPOBIJ A PEKJIaMH ITyKEpPOK
«DynaBytes» — nuHaMmiuHa 1 mBHJIKa (OHOBa MeJo-
IS, MATPUMYIOYH KOHIICTIII0 POJHKA, 3 aKIEHTaMU
B MICIISIX PO3JIOMY ITyKEpKH, (EEPBEPKY 3 COJIOAOINIIB
1 BigkpuTTs ymakoBku (puc. 106). YV ¢inami 3By4uThH
JTOJTATKOBA aKIICHTYIoYa JiHiHKka. My3HKa sICKpaBa, co-
KOBHTA 1 Hacm4YeHa. KoMmo3uIlis BiAMOBIga€e iICKpaBoc-
Ti KOJIILOPOBOT T'aMH, CIUIECKY E€MOIIii, SKI BUKIHKAE
Bi3yaJbHE HABAHTAXKCHHS pPEKIaMH. Tak My3uKa CTae
AKTUBHHUM €JIEMEHTOM (pipMOBOTO CTHIIIO.

Juns inporpadivyHoro animanitHoro ponuka 2014
«Digital Adaptation» icianchkoi ctynii Device 3ByKo-
BHH CYyNpOBIJT — I 3aKaJPOBUH TUKTOPCHKHIA TEKCT
i poHoBa Menois (puc. 9). JIMKTOp BONOIE MPHEMHIM
TeMOpOM 1 pO3MOBiJIa€ B HEKBAIIMBOMY PO3IIOBI THOMY
putmi. ®oHOBa MeNOIisl HEPIBHA 1 Mae Mepioau Hapo-
CTaHHs TEMITy 1 criaiu, 3 akueHTamu y dinami [11].

OcoOJiMBI BUMOTH TIpea SBISIFOTBCS JIO BHOO-
Py KaHpy 1 CTIIIO MY3UKH JJISI PEeKIaMH — CTHIIBO-
Be pilllCHHS MOBHHHE BiJMOBiNATH SIK 00pa3y ToBapy,
TaKk 1 CMakOBUM IPHCTPACTAM IiJIbOBOI ayauTopii. ¥
poboti «HBO Ident Chinese» aBcTpalliiChKOi CTymii
Mirari & Co. ans pexnamu tenekanary HBO B Kurai
BUKOPUCTOBYETHCS TiJIbKU (DOHOBA MEIOJIisl HAIKMCaHa
B KHTalCHKOMY CTHJII 3 XapaKTepHUMH 3ByKaMH TOH-
Ty 1 I3BIHOYKIB, IO MiAKPECITIOE TPAAUIIHI MOTHBU
B My3uti (puc. 10).

HeBin’emHOIO 4YacTMHOIO  aHiMarlliiiHOi  pe-
kiamu € rojoc. IloTpiOHmii BiAryk y TenemiagadiB
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1 pagiociayxadiB MOXe BHKIUKATH M’SKIiCTh 1 CHJIa ro-
Jocy; 06araTcTBO IHTOHAIIMHUX XapaKTePUCTHK; May3H;
TEMII; BUKOPHCTaHHS e(eKTy HEeCIoiBaHKH B MOBi. ba-
raTto BaXWTh 1 3a0apBlleHHs rojocy, abo TeMOp MOBH:
3a KaJpoM BUTpALIHillle Y0JIOBIYUH Toj0c — OapuTOH,
HU3BKUH «OKCAMHTOBHIl», TOOI SK TEHOP BUKIHKAE
nmoauB. Tak, HM3BKI YOJOBI4l TOJOCH MAIOTh SIKICTB
0COOJIMBOI 3HAYHOCTI, aBTOPUTETHOCTI, aCOIIIOIOTHCS
3 CWJIOIO, HE3aIeXKHICTIO (peknama Nestle For men). Ya-
CTO PEKJIAMICTH 3BEPTAIOTHCS IO TIPHUIHOMIB PUTOPUIHO-
0 aKIEHTYBaHHS — PO3KJIA/IaHHS CIIiB HA CKIIA/IN.

Y 2013 pomi B Pocii amepukaHcbka CTymis
Leo Burnett BUnmycTH/Ia peKJIaMy HOBOI CTPaBH JIA
pectopaniB McDonald’s (puc. 11). Peknamunii po-
nuK OyB CTWIII30BaHHWM IMiJ] STMOHCHKY peKiiaMy, BOHa
Oyna HacuyeHa Oe€3lid ACKpaBUX €JIEMEHTIB rpadiku,
BUKOPUCTOBYBAJIHMCSA BCi KOJBOPU BECEIKH, HABITH
mpudTH OyIM CTHITI30BaHi T iepormidu. Ae ToiIoB-
HE — I JUKTOPChKAa HAYWTKA, IO HaragyBala MOBY
SIITOHIIIB: BUCOKI )KIHOYI TOJIOCH, IIBUIKUIA TEMIT MOBH,
y ¢iHam npoTskHa iHTOHaWis (pas3u ine Bropy. Bee
1e BiJicuiaio risgada o Snowii [9].

My3uka € TOTY)KHHM  3acobOM  BIUIH-
By Ha CBIIOMICTh 1 MIiJCBIZIOMICTh JIFOJMHH,
Ha i1 TOBEJIIHKOBI MOMEHTH 1 Ha IEBHI COIiaJIbHI MPO-
riecu. OCHOBOIO CTAOUTLHOTO KOMIIOHEHTY ay/1i0-CTHITIO
KOMITaHi1 MOXKE€ CIIy>KUTH MEBHUU My3W4YHH TBip a0o
CHeIiaibHO HAaIlMCaHa KOMIIO3HUIlis, Oe3mocepeHbO
ACOIIIOETHCS 3 KOMIIAHI€ ab0 3 NMEBHUM OpeHIOM,
TOPrOBOI0 MapKOI0, THIIOM MPOJIYKIlii, OCOOHCTICTIO
KepiBHHKA ToOIIO. LI KOMIO3WIlis, y CBOIO 4Yepry,
CKJIAJAETHCS 3 TOCUTH CAMOCTIHHMX €JIEMEHTIB, K MO-
KyTbh OyTH BUKOpHCTaH1 OKpeMo. J{o HUX BiTHOCATHCS:
3arajibHUI XapakTep 3By4aHHS — TeMOpPOBi, paKkTypHi,
JKaHPOBi, CTWJIBOBI MOMEHTH; J00pe BIi3HAaBaHA
MEJIOJIiSA, TIOB’si3aHa 3 PEKIIAMHHUM CJIOTaHOM a00 TeK-
cToM, a00 O3BYYCHOH HA3BOK KOMIIaHii, OpeHIy
1 T. TI.; BHOKpEMJICHHH 3 11i€1 moOy10BH KOPOTKUH MO-
THUB, [0 BUKOPUCTOBYIOTHCS SIK JOKMHIT — KOPOTKHI
(hipMoBUIl My3UYHHMI BiIpi30K, IO HaWYacTilIe 3BY-
YUTh HANPHUKIHII PoduKy. [Ipy LbOMY MHKHHTI MOXe
HE € MEJIOJIEI0, a € TIPOCTO MEBHUM XapaKTEpHHUM IITy-
MOM, K HAIPHUKIIAJ, B PEKIaMHUX (iabMax s OpeH-
ny HamnoiB Coca-Cola, ne IHKAHTI — 1€ 3BYK IIUIIHHS
HAIOK B MOMEHT BiJIKPHUTTSI TUISIIKH.

3ByKOBHMH e()eKTaAMHU PEKIAMICTH Ha3WBAIOTh
BYJIMYHI, IPOMHUCIIOBI, 1HIII HIYMH, AKi TOCTIHO OTO-
YYIOTh JIOAMHY B peaIbHIN AIHCHOCTI. 3BYKOBI €(eKTH
B Telle-, pamionepenadax, (inpbMax, pekjIaMHHX pOJIH-
Kax JIOTIOMAraroTh JIFOIUHI 3aHYPHTHCS B MOTPiOHY 00-
CTaHOBKY, 1100 BinuyTH ceOe He BiJipBaHUM IIIAga4deM,
a X04 TPOXH OepydH YHacTh Y MOMISIX, 110 BiI0yBatOThCSL.

Hanpuknan, y pexiaMHoMy (inbMi HaBYIIHHKIB
3 TPUAYIICHHSAM IIIyMy BiJ OpeHny 3M, skuii omucy-
BAaBCsI BHIIIE, B SIKOCTI Bi3yaJIbHOTO PsTy BUKOPHCTOBY-
€Thcs MOOYMOBa 3BYKOBOT XBMIII 3 OyIWHKIB Ta 1HIINX
eneMeHTiB cepenopuia (puc. 1). Le rpadiuanit Ginbm,
JI¢ BUKOPHCTOBYIOTHCSI TOPH30HTH BEJIMKUX MICT Y CBi-
Ti, 1 3ByKH, TIOB’sI3aHi 3 KOXKHUM 3 HUX. KoxkeH 3ByK
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BUKIIMKaHWH OYIIBHUIITBOM XMapodoCiB 1 MOJEIIO-
BaHHSM 3BYKOBHX XBIJIb. AJIe JIOAWHA, IO IPOXOIUTH
TOB3, B HAaBYIHUKax 3M 1poro He uye [1].

VY pexnami moposuBa «Magnum pint — a twist
to perfection» 2013 typeupkoi crtymii Bocek Yapim
JIEMOHCTPYETHCS TIPOIEC TPUTOTYBAHHS JACOIIIB, aK-
[IEHTYETHCS yBara Ha 3MilllyBaHHI IPOIYKTiB (puc. 12).
@®oHOBIMH 3ByKaMH TYT BHCTYHAIOTh 3BYKH MOJIOKA
1 KaBH, 10 JUIETHCSA, IIOKOJIAY, 0 po3namyeTbes. lo-
CTYIIOBO Ha 3aIHbOMY (DOHi 3’sIBIIIETHCA JieTKa cCUM)O-
HiYHa MeNoJis, Aka Habupae cuiy A0 (iHady poJIMKa,
a OHOBI IIYMHU HABITAKK MPONanaroTh [15].

3ByKOBi €()eKTH IUIATHCS Ha JIBA BUIIU:

Ti, IO CTBOPIOIOTH €(PEKT MPHUCYTHOCTI. BoHH iMi-
TYIOTb 3BYKH, 5IKi IPUTaMaHHI MOIsIM, 110 BiI0yBalOTh-
¢ B ponuky. Hampuknan, mozist BinOyBaeTbes B Jici, TOi
CIIB NITaxiB, LIyM BiTPY B KPOHAX JAEPEB, CTBOPATH €PEKT
MIPHUCYTHOCTI. XPYCKIT YiIciB, cyXxapukiB. [onocu TBa-
PHH B peKiaMi JJ1sl TBAPHH. AJie He0OXiTHO BPaxOByBaTH
TOW (hakT, MO JeTalbHEe BIATBOPEHHS MOMIOHMX 3BYKIB
3aBaUTh COPUHHATTIO pexyamu. Hanpuknan, skio 33a-
Iy Teposi CTOITh aBTOMAricTpaib, TO BOHA HE MOBHHHA
LIYMITH, TIOKM TepOoil 13 IINMIHHAM BiIKPUBAE TUIALIKY
3 HarmoeM. Takuid 3ByKOBHH CyNpoBij (ppaHIry3pKoi pe-
knamu cepsicy «MOOV 3G», 3pobieHoi mapu3bKoro
crynieto Not Production B 2013 porti, 1eMOHCTpYE po-
00Ty cepBicy, Ha Pi3HUX MPUCTPOSX BUKOPHCTOBYE Tij-
LOIYMOBKY CTYKY HaJblliB 1O KJaBimax, (pyTOOIbHOrO
Maruy, M’s4a, mo Jetuts [16]. [Ipu npomy 3ByK yaapy
o M’S/My HE 3alTyIIaloTh 3ByKaMH CTaTiOHY, a 3BYKH
odicy He 3aBaXKarOTh 3ByKaM KiaBiaTtypu. J[is KokHOT
CIICHH BUKOPHUCTOBYETHCS CBOSI ITiITYMOBKA, BiJIIIOBII-
Ha CIOXKETY, 110 BiOyBaeThcs Ha expaHi. DoHOBa Melo-
Iisl JIeTka 1 Ipo30pa 3a CBOIM HACTPOEM, TOCTYHAETHCS
mymy B ponuky (puc. 13).

Ti, IO CHMBOJTI3YIOTH I10-HEOYb. Taki 3ByKH Oe3-
MOCEPEeTHRO HE ITOB’sI3aHi 3 PEKIaMOBAHIM TOBAPOM U1
nofisiMu posika. [lo-niepie, 1ie Moxke OyTH 3BYK, KU
BUKOPHUCTOBYETHCSl Y BCIX pOJHMKax (ipMH 1 CIyXKHTb
CBOEPIIHUM BigMiTHUM 3HakoM. [lo-npyre, nesiki 3By-
KM aCOIIOIOThCS y OUIBIIOCTI JIFOACH 3 TUM YU 1HIIUM
siBUIIEM. Tak, paiio YIsTpa 3amyCTUIIO peKiIaMHi OJTOKH
CBOTO paio 3i 3BYKOBUM €(EKTOM, y3THM 3 IpOTpa-
Mu [CQ, 1110 TIOCTIHHO 3MYIIIy€e 3BEpTaTh Ha cebe yBary
1 CUMBOJII3y€ 1I0Ch HOBE 1 JoBrooyikyBane. [Ipu Bubopi
TaKMX 3BYKiB HEOOXiJJTHO BPaXOBYBaru pi3Hi MOMEHTH.

VY poborti «Swatch Creart — Gremsy, CTBOpEHii
B Komenrareni B 2010 pomui crymieto Thank You, 3By-
KOBHI CYINpoOBiJ — 1i¢ ()OHOBI HEHATypaJbHI IIyMH,
SIK1 I IKPECITIOI0Th 3BYKH Kanarouoi ¢apOu, KIamaHHs
MeXaHi3MiB, 30ip TOMUHHUKA, ITUKYBAaHHS a0CTPaKTHUX
koHBeepiB (puc. 14). Bci 3BykH B MPOEKTI MBUALIE MO~
OynoBaHi Ha acomiauisx, mo0 MmiAKpecauTu GyTypuc-
THYHY CTHJIICTHKY poiuka [19].

Takox MUPOKO BUKOPUCTOBYIOTHCS M IHIINI 3BY-
KoBi edektH. Hampuknan, perepOepariis, iyna. Taxi
e(eKTH JO3BOJISIOTh JOMOITHCS 00 €MHOTO 3By4aHHS,
CTBOPIOIOTh €(eKT MPUCYTHOCTI Ha BEIWYE3HHX IPO-

201

cTopax. TakuMm YHWHOM, 3ByK aKTHBHO Oepe ydacTs,
MopsiT 3 IHIIMMH 3ac00aMH, Y CTBOPEHHI PEKJIaMHO-
ro obpa3sy, mpuBepTa€ yBary CHOXHBaYiB i, 3aBISKU
CBOIM E€CTETHYHHM BIACTHBOCTSIM, (OpMye y Tisijia-
Ya TO3UTHUBHE CTABICHHS [0 PEKIAMOBAHOIrO Ojary.
VY no6pe po3pobiieHOMYy peKJIaMHOMY aHIMAI[iifHOMY
(bidpMiI CHHXpOHI3aIS BCIiX 11 apXITEKTOHIYHUX KOM-
MOHEHTIB — BepOalbHOro, BI3yaJbHOTO Ta 3BYKO-
BOro — (yHKIIOHY€e K €JUHE Lije 1 MaKCHMaJIbHO
BILIUBAE HA MiJCBIIOMICTbh. [To€THAHHS MOBU 1 My3HKH
rpae poib «dirypu i Gory» B pexiami. Dirypy Baxko
3armam’sITaty 6e3 boro (OHY, IKUH JIETKO 3aCBOOETHCS
1 aCOIIIOETHCS 3 TTOKA3aHUM TOBAPOM.

OdeBUIHO, IO peKJIaMa CBhOTOIAHI € OJHHUM
3 HaWBaXJMBIIIKUX HOCIIB iH(popMamii 1 He TiNbKH
KOMepLiHOro TulaHy. Pekiama, rpawouyu 3HAYUMY
poJib y TIpoIieci coriaizaiiii, € Crroco0oM MiATPUMKH
JKUTTEMISITLHOCTI JIFOMWHY, 3acO00M BUXOBaHHS Ta PO3-
BUTKY. Penpe3eHTyeMo colianbHy pealbHICTh, peKiia-
Ma sIBJIsIE€ CO00I0 HaO1p HAMOLIBII MOMYJISIPHUX 3pa3KiB
MOBEMIHKHU, JisUIbHOCTI, CHUJIKYBaHHS 1 B3a€EMOJIIi.
CHijKyoo4uch 3 MalleHbKUMHU [iThbMH, MOXXHa MOYY-
TH X yCHY AWTSYY TBOPUICTh Ha PEKIAMHI TEMH, JI€
TOProBi Mapku — OpeHIu — OepyTh y4acTh Y BUDIISAIL
Ka3KOBHX IEPCOHAXKIB. 3aMiCTh JIYHJIIOK, IMiCEHb JFOIU
MOYHNHAIOTH TOBOPUTH OAWH 3 OTHUM PEKIAMHUMH CIIO-
raHaMy — MPOCTO TaK, HECBIAOMO.

BucHoBkn. Pexiama € CKIagHEM JKaHPOM.
Ak 1 Oynp-skuil XymokHiM TBip, BOHa SBISE CO-
000 yHIKalbHE TBOPIHHA 31 CBOEK 0OOpa3HOIO
1 CHMBOJIIYHOIO crcTeMoro. CTBOPEHHS PEKJIaMHU 3BO-
JTUTBCS JI0 3aCTOCYBaHHS JESKHX CIOCOOIB BILTUBY.
[MutaHHs pe3yNbTaTHBHOCTI PEKIAMHU € HEMPOCTHM I
TBOPYHM. AJie TOJIOBHE, 1[0 BAPTO BiJ3HAYUTH, — ay/Ii0
MiJKPECITIOE BI3yalbHUN PAJl 1 TUKTYE TUHAMIKY JTsI
BChOro Bifieo. Came Menoii a0o pUTMY, KA CTBOPIOE
[IYMH, TATOPSIKOBYETHCS BI3yalbHHU P, 1 3aBISKH
IIEOMY CTBOPIOIOTHCS TICBHI Bpa)KEHHS Ta EMOIIi.

[0JIOBHUMH CKJTaJIOBIMH 3BYKOBOTO CYMPOBOAY
JUIS peKJIaMU € My3WYHHNA (OH, 3aKaJpOBHIA TOJIOC TUK-
TOpa abo mpsMa MOBa aKTOPiB, IIyMOBE HAMIOBHEHHS.

3BYKOBHH CYNpOBIJ, 30KpeMa My3WKa 1 TUKTOP,
MiJKPECTIOTh BI3yaIbHUH PAJ 1 JUKTYE TUHAMIKY,
CUHXPOHI3YIOYM ymapu B MeNoIil 3 aKIeHTaMHu
B aHiMari.

Aynio  miAKpeclIroe  eMOUiiHYy — CKJIAZOBY
aHiMaIiiHOI peKJIaMHU 1 HaBiTh BH3HAYAE I[IILOBY
ayJIUTOPII0, SKIIO BHKOPUCTOBYEThCS MeNofis abo
3BYKH, XapakTepHi M TEBHOI KyJIBTYpH, 4acy
Ta reorpadii.

BaxxnuBumu j1j1st 3ByKOBOTO PSJIY € IIYMOBI epek-
TH, KOTP1 JOMOBHIOIOTh BPa)KEHHs BiJ pOJUKY. BoHu
JIOTIOMAararoTh ad0 3aHYpUTH TisAdada 0 atMocdepu
MiCTa, Y4 KIMHATH, 800 CTBOPUTH HABKOJIO Iisigava Qy-
TYpUCTHYHHHN (HOH.

JlesKi IPOeKTH MOXYTh BUKOPHCTOBYBATH JIUILEC
OIIMH 3 THIIB 3BYKOBOT'O CYNPOBOAY JUIS IMiJABHUIICHHS
BHPA3HOCTI BI3yaJIbHOTO PALIY.
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IlepcnexkTBH NoOAANBIIMX JOCTiTKeHb. B
CTaTTi pO3IJISIIABCS BIUIMB 3BYKY Ha aHIMaIlliHYy
BUPA3HICTh PEKIaMHUX POJHKIB, TOMY iCHYIOThb
MOJaJbINl TEPCIIEKTUBH JOCIIDKEHb SK B 00JIaCTi
BHUBYCHHS 3B’SI3Ky 3BYKY 3 IHIIUMH MOYIIH-TH3aHH
POJMKAMH, TaK i y TOIIHOJICHOMY pPO3DISLY BILTHBY
MOETHAHHS ay/Iio Ta aHIMaIlil Ha CBIOMICTb IJIs1a4a.
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